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Amy M. Wisner

Amy M. Wisner
Education
Ph.D. 
Communication, 2020 (expected). Michigan State University. East Lansing, Michigan.

Major cognate: Interpersonal Communication

M.A.
Communication, 2011. University of Hawai’i at Mānoa. Honolulu, Hawaii. 
Major cognate: Interpersonal Communication
B.A. 
Business, 1996. Michigan State University. East Lansing, Michigan. 
Major: Marketing
Experience
Business Communication Professor

Broad College of Business, Michigan State University (2017-present). East Lansing, Michigan.
Reinvented a core curriculum course by developing engaging content and innovative action-based learning experiences for its 1,300 students per academic year. 
· Created, designed, and executed the Wisdom Project, the largest alumni-mentorship program on campus, which pairs students with alumni for a two-month experiential learning opportunity. Click here for a Broad College news article about the program.
· Increased student course evaluations by an average of 127% over two academic years.
· Developed, tested, and implemented four metrics utilized by the college to measure and report student learning outcomes. 
Business Communication Professor

Ross School of Business, University of Michigan (2017-present). Ann Arbor, Michigan.
Developed and delivered undergraduate and MBA communication courses receiving routine praise for outstanding instruction, student learning, and student engagement. 
· Provided communication coaching to 24 MBA Multidisciplinary Action Project teams resulting in improved deliverables, internal and external communication, and conflict management. 
· Served as the Sanger Crisis Challenge communication coach for 15 undergraduate and 12 MBA teams offering feedback which led to measurable performance improvement.
Communication Instructor

Department of Communication, Michigan State University (2011-2017). East Lansing, Michigan.
Taught undergraduate communication courses ranging from introductory communication to the senior-level capstone course in relational communication. 
· Designed, developed, and implemented unique course content and related assignments. 

· Advised students on personal, professional, and academic matters. 
Communication Instructor

Department of Speech, University of Hawaii at Manoa (2009-2011). East Lansing, Michigan.
Taught the introductory undergraduate communication course.  
· Designed, developed, and implemented unique course content and related assignments. 

· Advised students on personal, professional, and academic matters. 
Account Management & Sales
Hospital Account Executive, Viracor-IBT (2014 – 2015). Upper Midwest

Exceeded territory goal of $4.1 million in sales of diagnostic testing services to transplant physicians and C-suite decision makers in major hospital laboratories across a 6-state territory. 

· Successfully negotiated contracts exceeding $1.2 million in a complex, competitive, and highly regulated industry.
· Increased average monthly revenues by more than $32,000 resulting in a 10% territory revenue increase.
· Quickly established relationships with decision makers resulting in appreciable revenue increases within first 6 months.
Senior Sales Representative, GlaxoSmithKline (2008 – 2009). Honolulu, Hawaii. 

Conducted strategic targeting, action planning, persuasive messaging, and physician education to generate increased market share of two pharmaceutical drugs.

· Ranked #1 in the Northern California & Hawaii Region.

· Developed and directed the successful execution of two major marketing programs which resulted in considerable market share increases.

· Coordinated essential educational seminars for physicians, nurse practitioners, and other healthcare professionals.

Professional Representative II, Merck & Co., Inc. (2007 – 2008). Lansing, Michigan.
Executed strategic planning, continuity of sales messaging and follow-through to meet customer needs and increase market share of three pharmaceutical drugs.

· Produced sizable, late-stage sales increases of a drug facing patent expiration despite daunting market events.  

· Outperformed colleagues with sales increases of an allergy/asthma drug positioned in two aggressively competitive and saturated markets.

· Received 6 recognition awards for outstanding selling skills, 3 awards for excellence in leadership, and 5 awards for exemplary physician education skills.

· Recognized by management for consistently maintaining a strategic business focus resulting in more targeted, effective and efficient selling.

· Commended for rapidly establishing meaningful customer relationships. 
Professional Healthcare Representative, Pfizer Inc. (2006 – 2007). Monterey, CA.

Conducted strategic targeting, action planning, persuasive messaging, and physician education to generate increased market share of four neuroscience drugs.

· Generated quantifiable sales growth in a historically underperforming and perennially stagnant territory resulting in unprecedented rank increases.

· Established and executed critical educational seminars for targeted physicians, psychiatrists, and hospitals.

· Educated new employees through field training experiences.
· Directed training and strategy sessions for district level sales meetings.

· Forged partnerships with colleagues to create selling opportunities with difficult-to-access customers.

Marketing & Project Management
Director, Peak Wellness Partners (1996 – 2005). Colorado Springs, Colorado.
Conceptualized, implemented, and executed all aspects related to the successful creation of Peak Wellness Partners.  Planned and executed health-focused events such as health fairs and lectures for large corporations and organizations.

· Interfaced with high-level decision makers to execute all business-to-business sales, marketing, public relations, and event management with companies such as MCI, FedEx, USPS, and Ford.

· Established and managed a network of 25 healthcare providers.

· Cultivated relationships with local hospitals and healthcare clinics to increase value and employee participation at each event. 
· Effectively managed multiple initiatives from conception to completion. 

Event Management & Volunteer Coordination
Regional Representative, St. Jude Children’s Research Hospital (1999 – 2001). Detroit, Michigan.

Coordinated fundraising and awareness campaigns for the development and provision of childhood cancer treatments. 
· Planned and executed over 50 annual events grossing between $25,000 to $500,000.

· Achieved revenue increases in excess of 700% for key programs.

· Recruited and managed a team of more than 100 volunteers.
· Engaged and mobilized volunteer leadership teams in 9 major markets.

· Facilitated regional and national sales training for a flagship community-empowering initiative.

Research

Manuscripts

McCornack, S.A., Morrison, K., Paik, J.E., Wisner, A. M., & Zhu, X. (2014).  Information Manipulation 
Theory 2 (IMT2): Explicating the Cognitive Architecture underlying Deceptive Discourse 
Production.  Forthcoming in special edition of Journal of Language and Social Psychology.

Dibble, J. L., Wisner, A. M., Dobbins, L., Cacal, M., Taniguchi, E., Peyton, A., van Raalte, L., & Kubulins, 
A. (2013). Hesitation to share bad news: By-Product of Verbal Message Planning or 
Functional Communication Behavior? Communication Research. Advance online publication. 

doi:10.1177/0093650212469401
Dibble, J. L., Cacal, M., Kubulins, A. R., Peyton, A. M., Taniguchi, E., van Raalte, L. J., Wisner, A. M. 
(2011). Sequential Persuasion Strategies: Testing Explanations for and the Generality of the 
Legitimization of Paltry Favors Effect. Communication Reports, 24, 63-73. 

Research in Progress

Boster, F. J., & Wisner, A. M. (2019). Student Perceptions of Mentor Relationship and Advice Quality in Short-term Mentoring Interactions.
Conference Papers

Morrison, K., McCornack, S.A., Paik, J.E., Wisner, A.M., & Zhu, X. (2013, October). Examining the 
attitudes, perceptions, and discrimination experiences of the Michigan LGBTQ community.  
Paper presented at the annual meeting of the International Association for Relationship 
Research (IARR), Louisville, Kentucky.

McCornack, S.A., Morrison, K., Paik, J.E., Wisner, A.M, & Zhu, X. (2013, July). Information 
Manipulation Theory 2: Explicating the Cognitive Architecture underlying Deceptive 
Discourse Production.  Paper presented at CogSci 2013, Humboldt University, Berlin, 
Germany.  Hosted by Computational Social Cognition, Institute of High-Performance 
Computing, Agency for Science, Technology, and Research, Singapore.

Walther, J. B., Kashian, N., Jang, J., Liang, J., & Wisner, A. M. (2012). Masked Interaction and 
Interpersonal Behaviors: A Low-Tech Assessment of the Proteus Effect on Proxemics and 
Disclosures. Accepted for presentation at the annual meeting of the National 
Communication Association, Orlando, FL. 

Dibble, J. L., Cacal, M., Kubulins, A. R., Peyton, A. M., Taniguchi, E., van Raalte, L. J., &  Wisner, A. M. 
(2011). Sequential Persuasion Strategies: Testing Explanations for and the Generality of the 
Legitimization of Paltry Favors Effect. Presented at the annual meeting of the National 
Communication Association, New Orleans, LA. 

Dibble, J. L., & Wisner, A. M. (2010). Reluctance to share bad news: Communication stimulus or 
byproduct of planning a negative message? Paper accepted for presentation at the annual 
meeting of the Western States Communication Association, Monterey, CA.
Volunteer Activities
President, Ann Arbor Spartans Alumni Club serving Washtenaw County (2015 - present). 
Ann Arbor, Michigan
Founder/President, Michigan State University Dance Team Alumni Organization (2005 – present). East Lansing, Michigan.

Ambassador, Colorado Springs Chamber of Commerce (2002 – 2005). 
Colorado Springs, Colorado.

