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POSITION

Associate Professor
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N320 North Business Complex
Department of
Marketing & Logistics
Eli Broad
Graduate School of Management
E. Lansing, Michigan 48824

(517) 353-6381
(517) 336-1112 Fax


MARITAL STATUS

Married with two children

HOME ADDRESS

3435 Inverary Drive
Lansing, Michigan 48911

(517) 882-4277

DATE & PLACE OF BIRTH

Indianapolis, Indiana
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EDUCATION

B.S.I.M.	Industrial Management & Computer Science	Purdue University, 1972
M.S.I.M.	Marketing						Purdue University, 1974
Ph.D.		Marketing & Quantitative Methods		Purdue University, 1978 


PRIOR ACADEMIC EXPERIENCE

Michigan State University		Assistant Professor of Marketing & Transportation. 1978-1984
Chairperson, Doctoral Programs Committee 1986-1989
President, Black Faculty & Administrators 1985-1986

Georgia Tech University		Assistant Professor of Marketing. 1977-1978

Purdue University			Graduate Assistant. 1974-1977

PRIOR PROFESSIONAL EXPERIENCE

Carter & Associates		CEO, Marketing and Strategic Planning Consulting Firm
 (Lansing, Michigan)			1995-2000

Henley & Associates		Consultant, project to identify markets for Citi-Bank 1979-1981
 (Boston, Massachusetts)		

First of America			Consultant, project assessing research methods 1980-1981
  (Lansing, Massachusetts)

Johnson & Johnson Co.		Consultant, warehouse location project 1981-1982
 (New Brunswick, New Jersey)

Hermann Miller			Consultant, project to forecast inventory needs 1982-1983
 (Zeeland, Michigan)

Lansing Urban League		Director, Entrepreneur Training Program 1985-1988
 (Lansing, Michigan)

CRW & Associates		Analyst for market research firm 1988-1991
 (Detroit, Michigan)			

Ralph G. Moore &			Consultant, conducted statistical analysis for a variety of
Associates				conducted by this firm.
 (Chicago, Illinois)

TEACHING EXPERIENCE

Undergraduate:	Marketing Principles (introductory survey course); Marketing Research; Marketing Strategy (capstone case course); Entrepreneurship: Marketing Planning and Product Launch; Entrepreneurship: Capstone Experience

Masters:	Marketing Policy (Masters level strategy course); Marketing Research; Competitive Strategy and Marketing Analysis (Weekend MBA Program); Consulting Practicum for Emerging and Start-up Firms; Corporate Entrepreneurship

Doctoral	Multivariate Research Methods
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