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EDUCATION

Ph.D.

School:

The Ohio State University 




Dates:

Fall, 1978 - Summer, 1983




Major Field:
Marketing




Minor Field:
Consumer Behavior (with a concentrat​ion in 






Social Psychology)


M.B.A.

School:

The Ohio State University




Dates:

Fall, 1974 - Spring 1976




Major Field:
Marketing


B.S.E.E.
School:

The Ohio State University




Dates:

Fall, 1967 - Spring, 1972




Major Field:
Electrical Engineering

ACADEMIC EXPERIENCE

Positions Held


1989 - present  Associate Professor of Marketing, Michigan State University



1986 - 1989  Assistant Professor of Marketing, Michigan State University



1983 - 1986  Assistant Professor of Business, University of Wisconsin  


Courses Taught


Undergraduate - Marketing Management, Marketing Research, Sales Management, 





  Marketing Policy, Statistics



M.B.A. - Marketing Management, Marketing Research, Statistics



Ph.D. - Seminar in Marketing, Seminar in Consumer Behavior


April, 2013
PUBLICATIONS
Journal Articles

“Would You Mind Completing This Survey:  Assessing the State of Survey Research in Supply Chain 
Management,” with S. Melnyk, S. Wu, and L. Burns, in Journal of Purchasing and Supply Chain Management, 2012, 18, 1,  pp.35-45.
“Service Quality and Satisfaction in Business-to-Business Services,”  with Richard Spreng and Linda 


Shi, in The Journal of Business and Industrial Marketing, 2009, 24, 8, pp. 537-548 (Lead Article)

“A Comparative Assessment of Domestic and International Supplier-Customer Relationship 
          Perceptions,” with L. Rinehart and T. Lee, in International Journal of Physical 
          Distribution and Logistics Management, 2008, 38, 8, pp. 616-636.
“Determining Important Carrier Attributes: A Fresh Perspective Using the Theory of Reasoned
Action,” with M. Voss, S. Keller, and J. Ozment, in Transporation Journal, 2006, 45, 3, pp. 7-19 (Lead Article).

“Delighted Consumers Buy Again” with J. Hicks, B. Behe, J. Dennis, and T. Fernandez, in Journal of Consumer Satisfaction, Dissatisfaction , and Complaining Behavior, 18, 2005, pp. 94-104.

“Landscape Plant Material, Size, and Design Sophistication Increase Perceived Home Value” with B.


Behe, J. Hardy, S. Barton, T. Fernandez, C. Hall, J. Hicks, R. Hinson, P Knight, R. McNiel, B. Rowe,


C. Safley, and R. Schutzki in Journal of Environmental Horticulture, September, 2005, pp. 127-133.

“Do Plant Guarantees Matter? Understanding the Role of Satisfaction and Regret when Guarantees are

Present,” with J. Dennis, B. Behe, T. Fernandez, R. Schutzki, and R. Spreng, HortScience, February, 2005, 40, pp. 142-145.

“An Assessment of Supplier – Customer Relationships,” with L. Rinehart, J. Eckert, R. Handfield, and T. Atkin, Journal of Business Logistics, 2004, 25, 1, pp. 25-62.

“A Test of Alternative Measures of Disconfirmation,” with R. Spreng, Decision Sciences, 34, 1, Winter 2003, pp. 31-62.

“Difference Scores Versus Direct Effects in Service Quality Measurement,” with Richard Spreng  Journal of Service Research, 2002, 4, 3, pp. 184-192.

“The Impact of Confidence in Expectations on Consumer Satisfaction” with Richard Spreng, Psychology and Marketing, November, 2001, 18, 11, pp. 1187-1204.

“An Application of Multiple-Group Causal Models in Assessing Cross-Cultural Measurement Equivalence,” with Mathew Myers, Roger Calantone, and Charles Taylor, Journal of International Marketing, 8, 4, 2000, p. 108-121.




Reprinted in “International Marketing:  Modern and Classic Papers,”  S. 





Paliwoda and J. K. Ryans, eds. Edward Elgar Publishing, 2008, 2, pp. 62-75. 
“Consumers Preferences for Plant Size, Type of Plant Material and Design Sophistication in Residential Landscaping,” with J. Hardy, B. Behe, S. Barton, R. Schutzki, K. Muzii, R. Fernandez, M. Haque, J. Booker, C. Hall, R. Hinson, P. Knight, R. McNiel, D. Rowe, and C. Sofley, in Journal of Environmental Horitculture, 2000, 18, 4, pp. 224-230.

"Assessing Hierarchical Differences in Job Related Attitudes and Turnover Among Retail Managers," with Linda K. Good and Clifford E. Young, Journal of the Academy of Marketing Science, 1996, 24, 2, 148-156.

"Television Programming and Its Influence on Viewers' Perceptions of Commercials:  The Role of


Program Arousal and Pleasantness," with V. Carter Broach and R. Dale Wilson, in Journal of Advertising, 1995, 24, 4, pp. 45-54.

"The Development and Test of a Model of Transaction Negotiation," with Lloyd Rinehart, Journal of Marketing, October, 1992, 56, 4, pp. 18-32.

"The Effects of Satisfaction and Complaining Behavior on Consumer Repurchase Intentions," with Diane Halstead, Journal of Consumer Satisfaction, Dissatisfaction, and Complaining Behavior, 5, 1992, pp. 1-11.

"The Structure and Antecedents of the Normative and Attitudinal Components of Fishbein's Theory of Reasoned Action," with Robert E. Burnkrant, Journal of Experimen​tal Social Psychology, 1988, 24, 1, pp. 66-87.

"Measuring Emotional Response to Advertising:  A Comment on Stout & Leckenby," with P. Daugherty, D. Eroglu, D. Hartman, S. Johnson, and D. Lee, Journal of Advertising, 1988, 17, 4, pp. 49-52.

"An Examination of the Relative Impact of Growth Strategies on Profit Performance," with Joseph Cronin, European Journal of Marketing, 1988, 22, 1, pp. 57-68.

"The Use of Incremental Goodness of Fit Indices in Structural Equation Models in Marketing Research," with Alan G. Sawyer, Journal of Business Research, 1984, 12, pp. 297-308.

"An Examination and Modification of the Fenigstein, Scheier, and Buss Self-Consciousness Scale," with Robert E. Burnkrant, Journal of Personality Assessment, December, 1984, 48, 6, pp. 629-637.

"Measurement Considerations in the Assessment of Purchase Intentions," with Paul Miniard and Carl Obermiller, Journal of Marketing Research, May, 1983, pp. 206-212.

"An Examination of the Convergent, Discriminant, and Predictive Validity of Fishbein's Behavioral Intention Model," with Robert E. Burnkrant, Journal of Marketing Research, November, 1982, pp. 550-561.




Reprinted in Measurement Readings for Marketing Research, J. Paul Peter and Michael L. Ray, eds., Chicago, Illinois: American Marketing Association, 1984, pp. 258-269.

"The Design of Advertising Experiments Using Statistical Decision Theory: An Extension," with James L. Ginter, Martha C. Cooper, and Carl Obermiller, Journal of Marketing Research, February, 1981, pp. 120-123.

Conference Proceedings

"Incorporating Dyadic Effects Within the Supplier Evaluation Process," with Ross, A.D., F.P. Buffa, 

        and C. Prahinski in Proceedings of the 41st Annual Meeting of Decision Sciences Institute, S. 
        Narayanan (ed.), Decision Sciences Institute 2010, pp. 9301-9306.

“Negotiation Relationship Outcome Perceptions Based on Geographic Orign,”  in Proceedings of 

          2007 World Marketing Congress, C. W., DeMoranville, ed., pp. 164-168.
“What Happens After Product Failure: An Examination of Switching,” with J. Dennis, R. Spreng, and B. Behe, in 5th Anuual Hawaii International Conference on Business, 2005, pp. 739-760.
“Adopting RFID Technology:  Does the Manager’s Attitude Matter? with G. Nyaga and R. Calantone, 2005 AMA Winter Educators’ conference, K. Seiders and G. Voss (eds) pp. 140-146.

“Can Experiencing Regret Affect Future Consumer Consumption of Horticultural Products?” with J.


Dennis, B. Behe, and R. Spreng, Acta Horticulturae, W. Bokelmann, ed., 2004, pp. 89-91.

“An Examination of Relationship Type and Expected Duration in a Business-to-Business Setting,” with Lloyd Rinehart, in Proceedings of the 2004, Academy of Marketing Science World Marketing Congress, V. Crittenden, M. Ewing, and B. Ramaseshan eds., pp. 247-251.

“An Empirical Examination of the Differential Effects of Objective and Subjective Knowledge on Information Processing,” with Richard A. Spreng and Richard L. Divine, in 2001 Educators’ Conference Proceedings, G. Marshall and S. Grove eds., Chicago, American Marketing Association, 2001, pp. 329-335.
“Characteristics of Consumers Using Professional Lawn and Landscape Services,” with James Helig, Jill Hardy, and Bridget Behe, in Southern Nurseryman Association Conference, 1999, Volume 44, pp. 525-528.

“Consumer Segmentation Based on Perceived Plant Knowledge and Gardening Involvement,” with Jill Hardy, Bridget Behe, and Robert Schutzki, in Southern Nurseryman Association Conference, 1999, Volume 44, pp. 529-532.

"Consumer Response to Four Categories of 'Green' Television Commercials," with Esther Thorson


and Jeri Moore, in Advances in Consumer Research, Vol. 22, F. Kardes and M. Sujan (eds.), 1995, pp. 243-250.

"The Effect of Enduring Involvement on Evoked Set Size:  A Motivational Orientation Perspective,"


with Richard L. Divine, in 1994 Asia Pacific Association for Consumer Research Conference Proceedings, J.A. Cote and S.M. Leong, eds., pp. 10-16.

"Comments on Scale Development at Testing," in Advances in Consumer Research, C. Allen and D.


Roedder-John, eds., 1994, Vol. XXI, p. 547 (discussant paper).

"A Comparison of the Effectiveness of Brand Differentiating Messages in Korean and U.S. Television Advertising," with Charles R. Taylor, in proceedings of the Fourth Symposium on Cross-Cultural Consumer and Business Studies, G. Albaum et al., eds., 1993, pp. 179-182.

"Discussant Comments on 'Issues in Structural Models,'" in Advances in Consumer Research, L. McAlister and M. Rothschild, eds., 1993, Vol. XX, p. 654 (discussant paper).

"Shaping Processing Strategies By Forced Focus on Attributes: From Category to Piecemeal Processing," with Diane Halstead and Cornelia Droge, in Proceedings of the Society for Consumer Psychology, C. Haugtvedt and D. Rosen, eds., 1991, pp. 27-34.

"Developing Customer Relationship Strategies Via An Analysis of Buying Center Network Locus of Influence and Information Processing," with Wesley Johnston, in Research Developments in International Industrial Marketing and Purchasing, R. Fiocca and I. Snehota, eds., 1990, pp. 585-615.

"Representing Attitude Structure: Issues and Evidence," with Paul Miniard, April Atwood, and Randall Rose, in Advances in Consumer Research, Vol. XIII, R. Lutz, ed., 1986, pp. 72-76.

"Comment on Consumer Knowledge and Attribute Structures," in Advances in Consumer Research, 
Vol. XIV, M. Wallendorf and P. Anderson, eds., 1986, pp. 27-28 (discussant paper).

"An Investigation of Some Underlying Determinants of Communication Effectiveness," in Marketing Communications - Theory and Research, M. J. Houston and R. J. Lutz, eds., Chicago: American Marketing Association, 1985, pp. 162-166.

"Comments on Developing Theory in Marketing Communications," in Marketing Communications - Theory and Research, M. J. Houston and R. J. Lutz, eds., Chicago: American Marketing Association, 1985, pp. 71-72 (discussant paper).

"Causal Relationships in the Fishbein-Ajzen Behavioral Intention Model," with Paul Miniard, in Advances in Consumer Research, Vol. XI, Tom Kinnear, ed., 1984, pp. 137-142.

"An Assessment of the Convergent Validity of the Fenigstein, Scheier, and Buss Self-Consciousness Scale," with Robert E. Burnkrant, in Research Methods and Causal Modeling in Marketing, W. Darden, K. Monroe, and W. Dillon, eds., Proceedings of 1983 Winter Educators' Conference, pp. 193-196.

"Incremental Goodness of Fit Indices in Structural Equation Models in Marketing Research," with Alan G. Sawyer, in Research Methods and Causal Modeling in Marketing, W. Darden, K. Monroe, and W. Dillon, eds., Proceedings of 1983 Winter Educators' Conference, pp. 249-252.

"Comments on Investigations of the Theory of Reasoned Action," in Advances in Consumer Research, Vol. X, R. Bagozzi and A. Tybout, eds., 1983, pp. 106-108 (discussant paper).

"Determinants of the Intention to Donate Blood," with Robert E. Burnkrant, in Advances in Health Care Research, Scott Smith and M. Venkatesan, eds., Provo, Utah: Institute of Business Management, 1982, pp. 163-167.

"Energy Use and Consumer Behavior at the Macro Level," with Wesley J. Johnston and Martha C. Cooper, in 1981 Educators' Conference Proceedings, Bernhardt, et al., eds., Chicago: American Marketing Association, 1981, pp. 291-294.

"Predicting Behavior with Intentions: A Comparison of Conditional Versus Direct Measures," with Paul Miniard and Carl Obermiller, in Advances in Consumer Research, Vol. IX, A. Mitchell, ed., 1981, pp. 461-464.

"On the Management of Self-Images in Social Situations: The Role of Public Self-Consciousness," with Robert E. Burnkrant, in Advances in Consumer Research, Vol. IX, A. Mitchell, ed., 1981, pp. 452-455.

"A Comparison and Application of Group Consensus Ranking Approaches," with John W. Bradford and Vijay Mahajan, in 1980 Educators' Conference Proceedings, R. Bagozzi et al., eds., Chicago: American Marketing Association, 1980, pp. 350-353.

"Salesforce Attributions for Success and Failure," with Wesley J. Johnston, in 1980 Educators' Conference Proceedings, R. Bagozzi et al., eds., Chicago: American Marketing Association, 1980, pp. 252-255.

"An Attribution Theory View of Sales Representatives' Achievement Motivation," with Wesley J. Johnston, in Proceedings of the 1980 Educator Seminar of the Professional Sales Executive's Association, W. Johnston and G. Naidu, eds., 1980, pp. 108-128.

Book Chapters

"The Effects of Program Context on Advertising Effectiveness," with V. Carter Broach and R. Dale


Wilson, in Measuring Advertising Effectiveness W. Wells (ed.) Lawrence Erlbaum Publishers, 1997, pp. 203-214.

"Consumer Psychology" in Encyclopedia of Human Behavior, V.S. Ramachandran, editor, 1994, Vol.


1, pp. 709-717, Academic Press Inc.

"The Impact of Commercials Varying in Product Involvement Level and Emotional Appeal on Memory," with Esther Thorson and Maria Papas Heide, in Emotion in Advertising:  Theoretical and Practical Explorations, S. Agres, J. Edell, and T. Dubitsky, eds., Westport, CT:  Quorum Books, 1990, pp. 255-268.

"Effects of Product Involvement and Emotional Commercials on Consumers' Recall and Attitudes," with Esther Thorson, in Nonverbal Communication in Advertising, S. Hecker and D. Stewart, eds., 1988, pp. 111-126, Lexington, Mass: Lexington Books

Edited Publications
Proceedings of the Society for Consumer Psychology 1992 Annual Convention co-edited with Susan E. Middlestat.

Non-refereed Publications
Test Item File to Accompany Marketing Research:  An Applied Orientation by Naresh Malhotra, Prentice Hall, 1993.

"Tailor Required Course to Future Research Users," Marketing Educator, 8, 3, Fall, 1989, pp. 1 & 4.

Book Reviews
Applied Statistics for Business and Economics by Robert M. Leekley, The American Statistician, August 


2011, 65, 3, pp. 201-2. 
Causal Modeling in Nonexperimental Research: An Introduction to the LISREL Approach by William Saris and Henry Stronkhorst, Journal of Marketing Research, November, 1985, p. 469.

Multivariate Statistics: A Vector Space Approach by Morris L. Eaton, Journal of Marketing Research, May, 1984, p. 236.

PROFESSIONAL PRESENTATIONS

“An Assessment of Perceptions of Simulated Supplier-Customer Relationships,” with L. Rinehart, 


presented at 2011 Academy of Marketing Science Congress World Marketing Conference (paper 


published as an abstract in the conference proceeding). 

“A Comprehensive Model of Customer Loyalty,”  with R. Spreng and B. Behe, presented at the 2007 


Academy of Marketing Science World Marketing Congress (paper published as an abstract in the 

proceedings).

“Response Rates and Survey Design:  A Statistical Analysis of the Effectivness of Techniques,” with S. 

           Melnyk and S. Wu, presented at the 2007 Academy of Management Conference.
“The Status and Measurement of Carrier Selection Criteria: A Call for Modernization,” with M. Voss, S. 

Keller, and J. Ozment, presented at the 2006 Productions and Operation Management Society Conference (paper published as on abstract in the proceedings).
“What is Happening to Survey Response Rates,” with Steve Melnyk, presented at 2005 Decision Sciences Conference. 

“Performance-Importance Grids versus SERVQUAL,” with R. Spreng, and J. Miller, presented at 2005 Frontiers in Services Conference (paper published as on abstract in the conference proceedings).
“An Investigation of the Effects of Personal Dominance on the Negotiation Outcome,” with Lloyd Rinehart, presented at 2005 13th International Colloquium on Relationships Marketing. 

“Perceived Service Quality, Customer Satisfaction, and Intentions,” with R. Spreng and L. Shi, presented at 2004 Association for Consumer Research Conference (paper published as an abstract n Conference proceedings).   

“Understanding Behavioral Consequence of Dissatisfied and Regretful Customers” with J.

Dennis, B. Behe, and R. Spreng, presented at the 2004 American Society for Horticultural Science, (paper published as an abstract in conference proceedings).

“The Determinants of Consumer Regret in Purchase Situations,” with J. Dennis, R. Spreng, B. Behe,

presented at the 2004 American Marketing Association Conference (paper published as an abstract in the proceedings).

“An Examination of Effective and Ineffective Relationships in a Business-to-Business Setting,” with L. Rinehart, J. Eckert, R. Handfield, and T. Atkins, presented at the Academy of Marketing Science 2001 World Marketing Congress Cardiff, Wales (paper published as an abstract in the Proceedings).

“Difference Scores Versus Independent Effects,” with Richard Spreng, presented at 1999 Association for Consumer Research Conference.

“The Impact of Confidence in Expectations on Consumer Satisfaction,” with Richard Spreng, presented at Consumer Psychology Conference (Winter, 1999) (paper published as an abstract in the proceedings). 

“Design of a Method to Improve Understanding of Third Party Logistics Negotiations and Relationships” with L. Rinehart, R. Handfield, J. Eckert and T. Atkin in Proceedings of the World Conference on Transportation Research, 1998 (paper published as an abstract in the proceedings).

“Channel Negotiation Behaviors: The Moderating Effects of Mutual Dependence,” with Jyh-Shen Chiou and Lloyd Rinehart, presented at the American Marketing Association Special Conference on New and Evolving Paradigms in Marketing, Dublin, Ireland, 1997 (paper published as an abstract), pp. 289-290.

"A Model of Channel Negotiation Behavior," with Jyh-Shen Chiou and Lloyd Rinehart, presented at


1996 AMA Summer Educators' Conference (paper published as an abstract in the proceedings, pp. 386-387).

"The Development of a Laboratory Environment for Channel Negotiation Research," with Lloyd M. Rinehart, presented at The Seventh Biannual World Marketing Congress, 1995, Melbourne, Australia, (paper published as an abstract in the proceedings), pp. 952-57.

"Workshop on Laboratory Research Methods in Studying Channel Relationship Development and 
Management," with Lloyd Rinehart, presented at the 1995 Academy of Marketing Science


Conference.

"A Structural Equations Approach to Assessing Hierarchical Differences in Job Related Attitudes and


Behaviors," with Linda K. Good and Clifford E. Young, presented at the 1995 AMA Winter Educators' Conference (paper published as an abstract in the proceedings, pp. 131-132).

"An Exploratory Assessment of the Effect of Environmental Factors on the Negotiator's Perception of Success," with Lloyd Rinehart, presented at the 1993 Sixth Bi-Annual World Marketing Congress, Istanbul, Turkey.

"Viewer Response to Greening Commercials," with Esther Thorson, presented at the 1993 American Academy of Advertising Conference.

"T.V. Program Effects on Commercial Position:  The Role of Program Pleasure," with Carter Broach and Dale Wilson, presented at the 1992 Winter AMA Conference (paper published as an abstract in the proceedings, pp. 23-26).

"A Negotiation Process Model for Global Contractual Channels," with Lloyd Rinehart, presented at Seventh Annual Industrial Marketing and Purchasing Conference, Uppsala, Sweden, 1991.

"How Emotional Response to TV Programs Affects Viewer Response to Commercials," with Carter Broach and Dale Wilson, presented at the 1991 American Academy of Advertising Conference (paper published as an abstract in the proceedings, pp. 88-90).

"Effects of Experience and Thought About an Issue on Attitude Structure," with Robert E. Burnkrant 
and H. Rao Unnava, presented at the 1990 Association for Consumer Research Conference (paper published as an abstract in the proceedings, pp. 28-29).

"On the Ubiquity of Aad -> Abr Effects," with Esther Thorson, presented at the 1990 American Academy of Advertising Conference (paper published as an abstract in the proceedings, pp. 124-125).

"Determining Strategy Success in Contractual Distribution Channel Negotiations," with Lloyd Rinehart, presented at the 1990 Winter Educators' Conference (paper published as an abstract in the proceedings, p. 65).

"Prediction of Viewer Response Profiles From Executional Aspects of Commercials," with Esther Thorson and Maria Heide, presented at the 1987 Association for Consumer Research Conference.

"An Examination of the Impact of Growth Strategies Versus Asset, Margin, and Financial Management  Outcomes," with Joseph Cronin, presented at the 1985 AMA Educators' Conference (paper published as an abstract in the proceedings, p. 296).

"An Investigation of Attributions in Industrial Selling," with Wesley J. Johnston, presented at the 1980 American Psychological Association Conference.

PROFESSIONAL MEMBERSHIPS
American Marketing Association

Association for Consumer Research

Society for Consumer Psychology

American Academy of Advertising

Academy of Marketing Science

American Association of Public Opinion Research
PROFESSIONAL SERVICE
Editorial Service

Member of Editorial Review Board for Journal of the Academy of Marketing Science:  1997-2006

Member of Editorial Review Board for Journal of Marketing:  1991-1996


Ad hoc reviewer for Journal of Marketing Research:  2000, 1995, 90, 89, 85, 84, 83, 82


Ad hoc reviewer for Journal of Marketing:  1991, 90


Ad hoc reviewer for Journal of Consumer Research:  1998, 97, 96, 91, 90, 89, 88, 87


Ad hoc reviewer for Journal of International Marketing:  2010, 09, 08, 06, 01, 00, 1997, 94, 92


Ad hoc reviewer for Journal of the Academy of Marketing Science:  2010, 09, 08, 1997, 96, 95, 94


Ad hoc reviewer for Journal of Advertising:  2004, 02, 01, 00, 1998, 97, 96, 95, 94, 93, 92, 91


Ad hoc reviewer for Decision Sciences:  2010, 07, 06

Ad hoc reviewer for The Service Industry Journal:  2012, 10, 09


Ad hoc reviewer for Journal of Business Research:  1996


Ad hoc reviewer for Journal of Macromarketing:  1996, 94, 93, 92, 90, 89


Ad hoc reviewer for Journal of Retailing and Consumer Affairs:  2008, 07

Ad hoc reviewer for Journal of Consumer Psychology:  1996


Ad hoc reviewer for Journal of Business Logistics:  1997, 96


Ad hoc reviewer for Marketing Letters: 2006


Ad hoc reviewer for Psychology and Marketing: 1996


Ad hoc reviewer for International Marketing Review:  1992, 91



Ad hoc reviewer for Mid-American Journal of Business:  2002, 2000


Ad hoc reviewer for Journal of Marketing Theory and Practices:  2002


Ad hoc reviewer for Marketing Theory:  2003

American Marketing Association

Judge for Doctoral Dissertation Competition:  1999, 94, 92


Judge for Best Paper Competition for Summer Educators' Conference:  1990


Reviewer for Summer Educators' Conference:  1996, 93, 92, 86, 85


Reviewer for Winter Educators' Conference:  2007, 01, 1995, 94, 93, 89, 86, 85, 84


Paper discussant at Summer Educators' Conference:  1993


Paper discussant at Winter Educators' Conference:  1985


Session chair at Summer Educators' Conference:  1993, 92

Association for Consumer Research

Reviewer for ACR Conference:  2003, 1998, 97, 95, 94, 93, 92, 90, 89, 86, 85


Paper discussant at ACR Conference:  1993, 92, 87, 86, 85, 82


Program committee member for ACR Conference:  1987


Program committee for ACR European Conference:  1997

Society for Consumer Psychology

Co-chair for 1992 SCP Conference


Reviewer for SCP Conference proceedings:  2000, 1999, 97, 90, 89


Paper discussant at SCP Conference:  1989

Academy of Marketing Science

Track Chair for 2001 Conference


Reviewer for AMS Conference proceedings:  2002, 1997


Seesion Chair at World Marketing Congress:  2007


Session chair at annual AMS Conference: 1995


Reviewer for World Marketing Congress:  2006, 2003


Paper discussant at World Marketing Congress:  2003

American Academy of Advertising

Paper Reviewer for AAA Conference:  2004, 03, 02, 2000, 1997, 96, 93, 92

Miscellaneous

Reviewer for Academy of International Business Conference: 2000


Reviewer for Integrated Marketing Communications Conference:  1994


Reviewer for Bi-Annual World Marketing Conference:  1994


Reviewer for Decision Sciences Institute Conference:  1991


Reviewer for Marketing History Conference:  1991, 89

  
Reviewer for Southern Marketing Association Conference:  1997, 94, 93

CONSULTING
Michigan Manufacturer's Association, Lansing, Michigan - advise on data analysis

Educational Institute of the American Hotel/Motel Association, Lansing, Michigan - advise on survey design

BanConsult, Lansing, Michigan - advise on focus group research

Services Rating Organization, Detroit, Michigan - advise on sample size and survey design

Independent Accountants Association of Michigan, Lansing, Michigan - advise on questionnaire design

Physicians Health Plan, Lansing, Michigan - advise on questionnaire design

Capitol Research Services, East Lansing, Michigan - advise on questionnaire and sample design

Image Centre, Lansing, Michigan - advise on survey research and questionnaire design

The Mitchell Group, Lansing, Michigan - advise on various aspects of marketing research

The Hiebing Group, Madison, Wisconsin - advise on marketing research projects for various clients

