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RESEARCH INTERESTS

(1)
Models of processing information and knowledge management, especially in (1) marketing regarding new products (includes MDS models and low versus high involvement attitude models), (2) joint ventures and alliances and (3) satisfaction models.


(2)
Organizational design issues, including strategy, structure and performance interrelationships and functional interaction and co-ordination.

PUBLICATIONS
 (A) Refereed Journal Articles
Gaia Rubera and Cornelia Droge (2012), “Technology versus Design Innovation’s Effects on Sales and Tobin’s Q: The Moderating Role of Branding Strategy,” Journal of Product Innovation Management
Cornelia Droge, Mark Jacobs, and Shawnee Vickery (2012) “Does Supply Chain Integration Mediate the Relationships Between Product/process Strategy and Service Performance? An Empirical Study”  International Journal of Production Economics,  137(2) June, 250-262.
Xenophon Koufteros, Shawnee Vickery and Cornelia Droge (2012), “The Effects of Strategic Supplier Selection on Buyer Outcomes in Matched Domains: Are They Direct, One-to-one, or Indirect Through Supplier Integration?” Journal of Supply Chain Management, 48:2, 93-115
Jyh-Shen Chiou and Cornelia Droge (2012), "The Effects of Standardization and Trust on Franchisee’s Performance and Satisfaction: A Study on Franchise Systems at the Growth Stage" Journal of Small Business Management 

Mark Jacobs, Cornelia Droge, Shawnee Vickery, and Roger Calantone (2011) “Product and Process Modularity's Effects on Manufacturing Agility and Firm Growth Performance”, Journal of Product Innovation Management, 28:1, 124 – 137. 

Cornelia Droge, Patricia Huddleston and Rod Runyan (2011) “The Relationships of Social Capital to Downtown & Retailer Performance: Do Tourist Towns Differ from Non-Tourist Towns?” Tourism Analysis, Volume 16: 4-5, 557-570. 

Burcu Tasoluk, Cornelia Dröge, and Roger J. Calantone (2011) "Interpreting Interrelations Across Multiple Levels in HGLM Models: An Application in International Marketing Research", International Marketing Review, 28:I, 34 – 56.
Shawnee Vickery and Cornelia Droge (2011) “Integration in Global Supply Chains” In: Managing Global Supply Chain Relationships: Operations, Strategies and Practices, Barbara Flynn, Michiya Morita, and Jose Machuca (eds.), Business Science Reference, IGI Global Hershey: PA, 135-154
Roger Calantone, Nukhet Harmancioglu, and Cornelia Droge (2010), “Inconclusive Innovation Returns: A Meta-Analysis of Research on Innovation in New Product Development,” Journal of Product Innovation Management, 27-7, 1065-1081.

Shawnee Vickery, Cornelia Droge, P. Setia and V. Sambamurthy (2010), “Supply Chain Information Technologies and Organizational Initiatives: Complementary Versus Independent Effects on Agility and Firm Performance,” International Journal of Production Research, 48:23, 7025 – 7042 
Elizabeth Davis-Sramek, Cornelia Droge, Tom Mentzer and Matthew Myers (2009), “Creating Commitment and Loyalty Behavior Among Retailers: What are the Roles of Service Quality and Satisfaction?” Journal of the Academy of Marketing Science, 37:4 (Dec.): 440.
Nukhet Harmancioglu, Cornelia Droge and Roger Calantone (2009), “Strategic Fit to Resources Versus NPD Execution Proficiencies: What are Their Roles in Determining Success?” Journal of the Academy of Marketing Science, 37:3 (Sept.), 266.

David Griffith, Nukhet Harmancioglu, and Cornelia Droge (2009), “Governance Decisions for the Offshore Outsourcing of New Product Development in Technology Intensive Markets,” Journal of World Business, 44:3, 217-224.
Cornelia Droge, Michael A. Stanko and Wesley A. Pollitte (2009), “Lead Users and Early Adopters on the Web: The Role of New Technology Product Blogs,” Journal of Product Innovation Management, 27: 64-80.
Nukhet Harmancioglu, Cornelia Droge and Roger Calantone (2009), "Theoretical Lenses and Domain Definitions in Innovation Research," European Journal of Marketing, 43:1/2, 229-263.
Anthony Ross, Frank Buffa, Cornelia Droge, and Don Carrington (2009), “Using Buyer-Supplier Performance Frontiers to Form Strategic Groups and Improvement Paths for Managing Relationship Performance: A Dyadic Perspective,” Decision Sciences, 40:1 (Feb.), 37-64.
Kim Schatzel, Roger Calantone, and Cornelia Droge (2008), “Unfortunately the Introduction of Our New Product will be Delayed: An Exploratory Examination of Factors that Influence a Firm to Announce Changes in its New Product Plans,” Journal of Applied Business Research, 24:2, 115–126.

Rod Runyan, Cornelia Droge and Jane L. Swinney (2008), “Entrepreneurial Orientation versus Small Business Orientation: What Are Their Relationships to Firm Performance?” Journal of Small Business Management, 46:4 (October), 567-588.

Jay Jayaram, Shawnee Vickery and Cornelia Droge (2008), "Relationship Building, Lean Strategy and Firm Performance: An Exploratory Study of the Automotive Industry," International Journal of Production Research, 46:20 (October), 5633-5649.
Richard Germain, Cornelia Droge and Cindy Claycomb (2008), “Supply Chain Variability, Organizational Structure, and Performance: The Moderating Effect of Demand Unpredictability,” Journal of Operations Management, 26:5 (September), 557-570. 
Cornelia Droge, Roger Calantone, and Nukhet Harmancioglu (2008), "New Product Success: Is It Really Controllable by Managers in Highly Turbulent Environments?" Journal of Product Innovation Management, 25:3 (May), 272-286.

Rod Runyan and Cornelia Droge (2008), “A Categorization of Small Retailer Research Streams: What Does it Portend for Future Research?” Journal of Retailing, 84:1, 77-94.
Mark Jacobs, Shawnee Vickery and Cornelia Droge (2007), “The Effects of Product Modularity on Competitive Performance: Do Integration Strategies Mediate the Relationship?” International Journal of Operations and Production Management, 27:10, 1046-1068.

Matthew Myers, Cornelia Droge and Mee Shew Cheung (2007), “The Fit of Home to Foreign Market Environment: An Exploratory Study of the Relationship of Congruence to Performance,” Journal of World Business, 42:2, 170-183.

Zeynep Emden, Roger Calantone and Cornelia Droge (2006), "Collaborating for New Product Development: Selecting the Partner with Maximum Potential to Create Value," Journal of Product Innovation Management, 23:4 (July), 330-341.
Jyh-Shen Chiou and Cornelia Droge (2006), "Service Quality, Trust, Specific Asset Investment and Expertise: Direct versus Indirect Effects in a Satisfaction-Loyalty Framework," Journal of the Academy of Marketing Science, 34:4 (Fall), 613-627.
Anthony Ross, Frank Buffa, Cornelia Droge and Don Carrington (2006), "Supplier Evaluation in a Dyadic Relationship: An Action Research Approach," Journal of Business Logistics, 27:2, 75-101.
Cindy Claycomb, Cornelia Droge and Richard Germain (2006), “Applied Customer Knowledge in a Manufacturing Environment: Flexibility for Industrial Firms,” Industrial Marketing Management, Special Issue on Rigidity Versus Flexibility in Business Marketing, 34:6, 629-640.
Michael Song, Cornelia Droge, Sangphet Hanvanich and Roger Calantone (2005), “Marketing and Technology Resource Complementarity: An Analysis of their Interaction Effect in Two Environmental Contexts,” Strategic Management Journal, 26, 259-276.

Cornelia Droge, Jayanth Jayaram, and Shawnee K. Vickery (2004), “The Effects of Internal Versus External Integration Practices on Time-Based Performance and Overall Performance,” Journal of Operations Management, 22, 557-573.

Shawnee K. Vickery, Cornelia Droge, Theodore P. Stank, Thomas J. Goldsby, and Robert E. Markland (2004), “The Performance Implications of Media Richness in a Business-to-Business Service Environment: Direct Versus Indirect Effects,” Management Science, 55:8 (August), 1106-1119.


Anthony Ross and Cornelia Droge (2004), “An Analysis of Operations Efficiency in Large-Scale Distribution Systems,” Journal of Operations Management, 21:6 (January), 673-688.

Cornelia Droge, Cindy Claycomb and Richard Germain (2003), “Does Knowledge Mediate the Effect of Context on Performance? Some Initial Evidence,” Decision Sciences, 34:3, 541-568.


Shawnee K. Vickery, Jayanth Jayaram, Cornelia Dröge and Roger Calantone (2003), “The Effects of an Integrated Supply Chain Strategy on Customer Service and Financial Performance: An Analysis of Direct Versus Indirect Effects,” Journal of Operations Management, 21:5 (December), 523-539.

Kim Schatzel, Cornelia Dröge, and Roger Calantone (2003), "Strategic Channel Activity Preannouncements: An Exploratory Investigation of Antecedent Effects," Journal of Business Research, 56, 923-933.
Srinivas Talluri, Shawnee K. Vickery, and Cornelia Dröge (2003), “Transmuting Performance on Manufacturing Dimensions into Business Performance: An Exploratory Analysis of Efficiency Using DEA,” International Journal of Production Research, 41:10, July, 2107-2123 (lead article).


Sangphet Hanvanich, Cornelia Droge and Roger Calantone (2003), “Reconceptualizing the Meaning and Domain of Marketing Knowledge,” Journal of Knowledge Management, 7:4 (November), 124-135.
Roger Calantone, Rosanna Garcia and Cornelia Droge (2003), “The Effects of Environmental Turbulence on New Product Development Strategy Planning,” Journal of New Product Innovation Management, Special Issue on Strategic Management of New Product Development, 20:2 (March), 90-103 (lead article).

Jyh-shen Chiou, Cornelia Droge, and Sangphet Hanvanich (2002), “Does Customer Knowledge Affect How Loyalty is Formed?” Journal of Service Research, 5:2 (November), 113-124.
Roger Calantone, Cornelia Dröge and Shawnee Vickery (2002), “Investigating the Antecedents of the Manufacturing-Marketing  Interface in New Product Development: Does Context Affect the Strength of Relationship?”, Journal of Operations Management, Special Issue on the Marketing/Manufacturing Interface, 20 (June), 273-287.


Anthony Ross and Cornelia Droge (2002), “An Integrated Benchmarking Approach to Distribution Center Performance Using DEA Modeling,” Journal of Operations Management, 20, 19-32.

Cindy Claycomb, Cornelia Dröge and Richard Germain (2002), “Applied Product Quality Knowledge and Performance: The Moderating Effects of Uncertainty,” International Journal of Quality & Reliability Management, 19:6, 649-671. 

This paper was selected as the journal’s most “Outstanding Paper” of 2002.

Richard Germain, Cornelia Dröge, and William Christensen (2002), “The Mediating Role of Knowledge in the Relationship of Context with Performance,” Journal of Operations Management, 19:4 (July), 453-469.


Meng Zhao, Cornelia Dröge and Ted Stank (2001), “The Effects of Logistics Capabilities on Firm Performance: Customer-Focused Versus Information-Focused Capabilities,” Journal of Business Logistics, 22:2, 91-107.


Cindy Claycomb, Cornelia Dröge and Richard Germain (2001), “Applied Process Knowledge and Market Performance: The Moderating Effects of Environmental Uncertainty,” Journal of Knowledge Management, 5:3(September), 264-277.

Kim Schatzel, Cornelia Dröge, and Roger Calantone (2001), “Beyond the Firm’s Initial Declaration: Are Preannouncements of New Product Introduction and Withdrawal Alike?” Journal of Product Innovation Management, 18:2 (March), 82-95.

Richard Spreng and Cornelia Droge (2001), “The Impact on Satisfaction of Managing Attribute Expectations: Should Performance Claims Be Understated or Overstated?” Journal of Retailing and Consumer Services, 8:5, 261-274. 

Sime Curkovic, Shawnee K. Vickery, and Cornelia Dröge (2000), "Quality-Related Action Programs: Their Impact on Quality Performance and Firm Performance," Decision Sciences, 31:4 (Fall), 885-905.

Cornelia Dröge and Richard Germain (2000), “The Relationship of Electronic Data Interchange with Inventory and Financial Performance,” Journal of Business Logistics, 21:2, 209-230.
Cindy Claycomb, Cornelia Dröge, and Richard Germain (2000), "The Effect of Formal Strategic Marketing Planning on the Industrial Firm's Configuration, Structure, Exchange Partners, and Performance," Industrial Marketing Management, 29:3 (May), 219-234. 

Cornelia Dröge, Jayanth Jayaram, and Shawnee K. Vickery (2000), "The Ability to Minimize the Timing of New Product Development and Introduction: An Examination of Antecedent Factors in the North American Automobile Supplier Industry,” Journal of Product Innovation Management, 17:1(Jan.), 24-40.

Thomas V. Scannell, Shawnee K. Vickery, and Cornelia Dröge (2000), "Upstream Supply Chain Management and Competitive Performance in the Automotive Supply Industry," Journal of Business Logistics, 21:1, 23-48.

Sime Curkovic, Shawnee K. Vickery, and Cornelia Dröge (2000), "An Empirical Analysis of the Competitive Dimensions of Quality Performance in the Automotive Supply Industry," International Journal of Operations and Production Management, 20:3, 386-403.

Jayanth Jayaram, Shawnee K. Vickery, and Cornelia Dröge (2000), “The Effects of Information System Infrastructure and Process Improvements on Supply Chain Time Performance,” International Journal of Physical Distribution and Logistics Management, 30:3/4(June), 314-330.

Shawnee K. Vickery, Cornelia Dröge, and Richard Germain (1999), "The Relationship Between Product Customization and Organizational Structure," Journal of Operations Management, 17:4(June), 377-391.

Jayanth Jayaram, Cornelia Dröge, and Shawnee K. Vickery (1999), "The Impact of Human Resource Management Practices on Manufacturing Performance," Journal of Operations Management, 18:1(December), 1-20. 

Jayanth Jayaram, Shawnee K. Vickery, and Cornelia Dröge (1999), "An Empirical Study of Time-based Competition in the Automotive Supplier Industry," International Journal of Operations and Production Management, 19:11(November), 1010-1033.

Cindy Claycomb, Richard Germain, and Cornelia Dröge (1999), "Total System JIT Outcomes: Inventory, Organization and Financial Effects,” International Journal of Physical Distribution and Logistics Management, 29:10, 612-630.

This paper was selected as the journal’s most “Outstanding Paper” of 1999.

Shawnee K. Vickery, Roger Calantone, and Cornelia Dröge (1999), "Supply Chain Flexibility: An Empirical Study," Journal of Supply Chain Management, 35:3 (Summer), 16-24. 

Cindy Claycomb, Cornelia Dröge, and Richard Germain (1999), "The Effect of Just-in-Time with Customers on Organizational Design and Performance," International Journal of Logistics Management, 10:1, 37-58.

Sime Curkovic, Shawnee Vickery, and Cornelia Dröge (1999), “Quality and Business Performance: An Empirical Study of First Tier Automotive Suppliers,” Quality Management Journal, 6:2 (April), 29-40.

Richard Germain and Cornelia Dröge (1998), "The Context, Organizational Design, and Performance of JIT Buying Versus Non-JIT Buying Firms," International Journal of Purchasing and Materials Management, 34:2 (Spring), 12-18.

Cornelia Dröge and Richard Germain (1998), "The Design of Logistics Organizations," The Logistics and Transportation Review, 34:1 (March), 25-37.

Richard Spreng, Bob Mackoy, and Cornelia Dröge (1998), "Confounds in the Measurement of Predictive Expectations," Journal of Consumer Satisfaction, Dissatisfaction, and Complaining Behavior, Vol. 11, 1-7.

Cornelia Dröge and Richard Germain (1998), “The Inventory Effect Due to Just-in-Time: Does it Hold Under Different Contextual, Environmental, and Organizational Conditions?” Journal of Business Logistics, 19:2, 53-71.

Cornelia Dröge (1997), “Assessments of Validity,” Decision Line, December/January, 10-12 (non-refereed).

Shawnee Vickery, Cornelia Dröge, and Robert E. Markland (1997), “Dimensions of Manufacturing Strength in the Furniture Industry,” Journal of Operations Management, 15, 317-330.

Richard Germain and Cornelia Dröge (1997), "An Empirical Study of the Impact of JIT Task Scope Versus JIT Workflow Integration on Organizational Design," Decision Sciences, 28:3 (Summer), 615-35.

Cornelia Dröge, Diane Halstead, and Bob Mackoy (1997), “The Role of Competitive Alternatives in the Post Choice Satisfaction Formation Process,” Journal of the Academy of Marketing Science, 25:1 (Winter), 18-30.

Richard Germain and Cornelia Dröge (1997), “The Effect of JIT Purchasing Relationships on Organizational Design, Purchasing Department Configuration, and Firm Performance,” Industrial Marketing Management, Special Issue on Relationship Marketing, 26:2 (March), 115-125.

Danny Miller, Cornelia Dröge, and Shawnee Vickery (1997), “Celebrating the ‘Essential’: The Impact of Performance on the Functional Favoritism of CEO’s in Two Environmental Contexts,” Journal of Management, 23:2, 147-168.

Cornelia Dröge (1996), “How Valid Are Measurements?” Decision Line, September/October, 10-12 (non-refereed).

Richard Germain, Cornelia Dröge, and N. Spears (1996), “The Implications of Just-in-Time for Logistics Organization Management and Performance,” Journal of Business Logistics, 17:2, 19-34.

Cornelia Dröge and Roger Calantone (1996), “New Product Strategy, Structure and Performance in Two Environments,” Industrial Marketing Management, Special Issue on New Products, 25, 1-12.

Laura Forker, Shawnee K. Vickery, and Cornelia Dröge (1996), “The Contribution of Quality to Business Performance,” International Journal of Operations and Production Management, 16:8, 44-62.

Edward Morash, Cornelia Dröge, and Shawnee K. Vickery (1996), “Boundary Spanning Interfaces Between Logistics, Production, Marketing, and New Product Development,” International Journal of Physical Distribution and Logistics Management, Special Issue on Interfunctional Coordination of Logistics with Other Business Functions, 26:8, 43-62.

Cornelia Dröge and Richard Spreng (1996), “Enhancing Involvement and Skills with a Student-Led Method of Case Analysis,” Journal of Marketing Education, Fall, 25-34.

Patricia Daugherty, Richard Germain and Cornelia Dröge (1996), “Predicting EDI Technology Adoption: The Influence of Context and Structure,” The Logistics and Transportation Review, 31:4 (December), 309-324.

Edward A. Morash, Cornelia Dröge, and Shawnee Vickery (1995), "Strategic Logistics Capabilities for Competitive Advantage and Firm Success," Journal of Business Logistics, 17:1, 1-22.

Shawnee Vickery, Cornelia Dröge, James M. Yeomans, and Robert E. Markland (1995), "Time-based Competition and Business Performance,"  Production and Inventory Management Journal, Fourth Quarter, 14-21.

Roger J. Calantone, Shawnee K. Vickery and Cornelia Dröge (1995), "Business Performance and Strategic New Product Development Activities: An Empirical Investigation," Journal of Product Innovation Management, 12:3 (June), 1-10.

Richard Germain and Cornelia Dröge (1995), "Just-in-Time and Context as Predictors of Electronic Data Interchange Technology Adoption," International Journal of Physical Distribution and Logistics Management, 25:1, 18-33.

Robert Mackoy, Cornelia Dröge and Diane Halstead (1995), "Effects of Temporal Focus on the Expectations-Evaluation Relationship," Journal of Social Psychology, 135:1 (February), 107-109.

Robert D. Mackoy, Roger Calantone, and Cornelia Dröge (1995), "Environmental Marketing: Bridging the Divide Between the Consumption Culture and Environmentalism," in Environmental Marketing: Strategies, Practice, Theory, and Research, Michael Jay Polonsky and Alma T. Mintu-Winsatt (eds.), New York: Haworth Press, 37-54.

Shawnee Vickery, Cornelia Dröge and Robert Markland (1994), "Strategic Production Competence: Convergent, Discriminant and Predictive Validity," Production and Operations Management, 3:4 (Fall), 308-318.

Cornelia Dröge, Shawnee K. Vickery and Robert E. Markland (1994), "Sources and Outcomes of Competitive Advantage: An Exploratory Study in the Furniture Industry," Decision Sciences, 25:5/6, 669-689.

Richard Germain, Cornelia Dröge and Patricia Daugherty (1994), "A Cost and Impact Typology of Logistics Technology Adoption and Their Effect on Organizational Practice," Journal of Business Logistics, 15:2, 227-248.

Patricia Daugherty, Cornelia Dröge and Richard Germain (1994), "Logistical Benchmarking: An Empirical Investigation of Manufacturing Firms," The International Journal of Logistics Management, 5:1, 9-18.

Richard Germain, Cornelia Dröge and Patricia Daugherty (1994), "The Effect of Just-in-Time Selling on Organizational Structure,"  Journal of Marketing Research, 31 (November), 471-483.

Shawnee Vickery, Cornelia Dröge and Robert Markland (1993), "Production Competence and Business Strategy: Do They Affect Business Performance?" Decision Sciences, 24:2 (March-April), 435-456.

Diane Halstead, Cornelia Dröge and M. Bixby Cooper (1993), "Product Warranties and Postpurchase Service: A Model of Consumer Satisfaction with Complaint Resolution," Journal of Services Marketing, 7:1, 33-40.

Cornelia Dröge, Roger Calantone, Madhu Agrawal and Robert Mackoy (1993), "The Consumption Culture and Its Critiques: A Framework for Analysis," Journal of Macromarketing, 13:2, 32-45.

Cornelia Dröge and Richard Germain (1992), "Evaluating Physical Distribution Information Systems," International Journal of Physical Distribution and Materials Management, Special Edition on Information Systems and Quantitative Techniques in Logistics Management, 21:7, 22-27.

Patricia J. Daugherty and Cornelia Dröge (1991), "Organizational Structure in Divisionalized Manufacturers: The Potential for Outsourcing Logistical Services," International Journal of Physical Distribution and Logistics Management, 21:3, 22-29.

Cornelia Dröge and Diane Halstead (1991), "Postpurchase Hierarchies of Effects: The Antecedents and Consequences of Satisfaction for Complainers versus Noncomplainers," International Journal of Research in Marketing, 8:4, 315-328.

M. Bixby Cooper, Cornelia Dröge and Patricia Daugherty (1991), "How Buyers and Operations Personnel Evaluate Service," Industrial Marketing Management, 20, 81-85.

Cornelia Dröge, Richard Germain and James R. Stock (1991), "Dimensions Underlying Retail Logistics and Their Relationship to Supplier Evaluation Criteria," International Journal of Logistics Management, 2:1, 19-25.

David J. Closs and Cornelia Dröge (1990), "CI Software Applications: Information Technology and Effective CI Organizations," Competitive Intelligence Review, 1:1 (Summer), 22-23. (non-refereed)

Richard Germain and Cornelia Dröge (1990), "Wholesale Operations and Vendor Evaluation," Journal of Business Research, 21:2 (September), 119-129.

David MacKay and Cornelia Dröge (1990), "Extensions of Probabilistic Perceptual Maps with Implications for Competitive Positioning and Choice," International Journal of Research in Marketing, 7:4, 265-282.

Ulrike de Brentani and Cornelia Dröge (1990), "Determinants of the New Product Screening Decision: A Structural Model," originally appeared in the International Journal of Research in Marketing; reprinted capsule in the Journal of Product Innovation Management (1990), 7:1 (March), 77-78. (non-refereed)

Cornelia Dröge, Richard Germain and Diane Halstead (1990), "A Note on Marketing and the Corporate Annual Report: 1930-1950, " Journal of the Academy of Marketing Science, 18:4 (Fall), 355-364.

Cornelia Dröge (1989), "Shaping the Route to Attitude Change: Central Versus Peripheral Processing Through Comparative Versus Noncomparative Advertising," Journal of Marketing Research, 26:2 (May), 193-204.

Cornelia Dröge and Richard Germain (1989), "The Impact of the Centralized Structuring of Logistics Activities on Span of Control, Formalization and Performance," Journal of the Academy of Marketing Science, 17:1 (Winter), 83-89.

Roger Calantone, Cornelia Dröge, David Litvack and Anthony di Benedetto (1989), "Flanking in a Price War," Interfaces, 19:2 (March/April), 1-12.


•
This paper made the finalist round in the Franz Edelman Award Competition for excellence in the practice of management science.

Donald J. Bowersox and Cornelia Dröge (1989), "Similarities in the Organization and Practice of Logistics Management Among Manufacturers, Wholesalers and Retailers," Journal of Business Logistics, 10:2 (October), 61-72.

Cornelia Dröge (1989), "Research Practitioners Spell Out What Students Should Be Learning," Marketing Educators, 8:3 (Fall), 3. (non refereed)

Danny Miller, Cornelia Dröge and Jean-Marie Toulouse (1988), "Strategic Process and Content as Mediators Between Organizational Context and Structure," Academy of Management Journal, 31:3 (September), 544-569.

Ulrike de Brentani and Cornelia Dröge (1988), "Determinants of the New Product Screening Decision: A Structural Model Analysis," International Journal of Research in Marketing, 5:2, 91-106.

Cornelia Dröge and Rene Darmon (1987), "Associative Positioning Strategies Through Comparative Advertising: Attribute Versus Overall Similarity Approaches," Journal of Marketing Research, 24:4 (November), 377-388.

Harrie Vrendenburg and Cornelia Dröge (1987), "The Value of Company Newsletters and Magazines," Industrial Marketing Management, 16:4 (Fall), 223-228.

Danny Miller and Cornelia Dröge (1986), "Psychological and Traditional Determinants of Structure," Administrative Science Quarterly, 31:4 (December), 539-560.

Paul Warshaw and Cornelia Dröge (1986), "Economic Versus Attitudinal Perspectives of Consumer Choice," Journal of Economic Psychology 7:1 (March), 37-60.

Ulrike De Brentani and Cornelia Dröge (1985), "The Company, Product and Market Dimensions of New Product Assessment," International Journal of Research in Marketing, 4:2, 243-253.

Roger Calantone and Cornelia Dröge (1983), "IBANCOVA: A Bayesian ANCOVA Program", Journal of Marketing Research, 20:4, (November), 446-447.
*******************************************************************************

(B)  Books
Global Logistics Research Team MSU (1995), World Class Logistics: The Challenge of Managing Continuous Change, Council of Logistics Management, 423 pages.  Includes Appendix on disk plus manager’s diagnostic program on disk.

· This research effort won the Richard J. Lewis Quality of Excellence Award.

Donald J. Bowersox, Patricia J. Daugherty, Cornelia L. Dröge, Richard N. Germain and Dale S. Rogers (1991), Logistical Excellence: Making It Happen, Digital Press, 246 pages.


•
This book was also translated into Italian (1993): Eccellenza Logistica: il nuovo modo di fare business (Milan).

Donald J. Bowersox, Patricia J. Daugherty, Cornelia Dröge, Dale B. Rogers and Daniel Wardlow (1989), Leading Edge Logistics: Competitive Positioning for the 1990s, Oak Brook, IL: Council of Logistics Management, 507 pages.


•
This book was also translated into Japanese (1991).

*******************************************************************************

(C) Refereed Conference Proceedings                                   

Cornelia Droge, Shawnee Vickery, and  Mark Jacobs (2011), “The Influence of Product/process Strategy on Logistics Performance in the Presence of Supply Chain Integration”, Production Operations Management Annual Conference, Reno 

Cornelia Droge, Hamieda Parker, and Anthony Ross (2010) “An Exploratory Analysis of Sustainability and Supply Chain Logistics for Emerging Markets” AIB 2010 Rio Conference
Mark Jacobs, Shawnee Vickery and Cornelia Droge (2009), “Are the Effects of Modularity on Service and Delivery Performance Mediated by Supply Chain Integration?” DSI Annual 2009 Conference, New Orleans.

Burcu. Tasoluk, Cornelia Droge and Roger Calantone (2009), "Interpreting Interrelations in Multilevel Models: An Application for Global Branding," 2009 CIMAR
Pankaj Setia, Shawnee K. Vickery, Cornelia Droge, and V. Sambamurthy (2008). “Interactive versus Independent Alignment: IT Impacts on Response Capabilities in Manufacturing Firms,” ISIS Conference, Indian School of Business (ISB) Hyderabad, India

Burcu Tasoluk, Cornelia Droge and Roger Calantone (2008), “The Impact of Tangible Versus Intangible Brand Associations," 2008 INFORMS Marketing Science Conference
Pankaj Setia, Shawnee Vickery, S. Vallabhajosyula and Cornelia Droge (2007), “Higher Order vs. Lower Order Complementarities: Assessment of Their Relative Impact on Organizational Agility,” 
Proceedings of the Annual National Decision Sciences Conference, November 2007.
Pankaj Setia, Shawnee Vickery, Cornelia Droge and S. Vallabhajosyula (2007), “Antecedents of Operational Agility in Manufacturing Firms: Complementary and Higher Order Effects of Information Technologies,” INFORMS, Seattle Conference, October 2007.

Pankaj Setia, Shawnee Vickery, Cornelia Droge and S. Vallabhajosyula (2006), "Higher Oder Versus Lower Order Complementarities," Proceedings of the Annual National Decision Sciences Conference, San Antonio, Fall 2006
Mark Jacobs, Cornelia Droge, Shawnee Vickery and Roger Calantone (2006), "The Effects of Product and Process Modularity on Agility and Firm Financial Performance," Proceedings of the Annual National Decision Sciences Conference, San Antonio, Fall 2006
Mark Jacobs, Shawnee Vickery and Cornelia Droge (2006), "Modularity's Effects on Competitive Performance," 2006 POMS Conference, April 28-May 1, 2006, Boston MA (Abstract; 004-0393)
Pankaj Setia, Shawnee Vickery, Cornelia Droge and S. Vallabhajosyula (2006) "Complementarities Between Organizational IT and Supply Chain Initiatives: An Empirical Test," Proceedings of the 2006 Academy of Management Annual Meeting, August 11-16, 2006
Sangphet Hanvanich, Cornelia Droge and Roger Calantone (2003), “Marketing Knowledge, Product Development, Supply Chain and Customer Relationships: Conceptualization and Measurement,” Proceedings of the American Marketing Association 2003 Winter Educator’s Conference.


Yikuan Lee, Cornelia Droge and Gina O’Conner (2002), “Exploring the Meaning of Network Effects: Conceptualization and Measurement,” Proceedings of the American Marketing Association 2002 Winter Educator’s Conference.


 Jayanth Jayaram, Shawnee K. Vickery and Cornelia Dröge (2002), “Relationship Building, Lean Strategy and Firm Performance: An Exploratory Study in the Automotive Supplier Industry,” Proceedings of the 13th Annual North American Research Symposium on Purchasing and Supply Management, (March 21-23, Dallas TX), 144-167.


Sangphet Hanvanich and Cornelia Droge (2001), “The Conceptualization of and Relationship Between Marketing Knowledge and Marketing Innovation,” Proceedings of the  American Marketing Association 2001 Summer Conference.                                                                  

David Neven and Cornelia Droge (2001), “A Diamond for the Poor? Assessing Porter’s Diamond Model for the Analysis of Agro-Food Clusters in the Developing Countries,” Proceedings of the 11th Annual World Food and Agribusiness Forum and Symposium, Australia June 25-28.

Meng Zhao, Cornelia Dröge and Ted Stank (2000), “The Effects of Logistics Capabilities on Firm Performance: Customer-Focused Versus Information-Focused Capabilities,” Proceedings of the American Marketing Association 2000 Summer Conference.

Haksik Lee, Gil Harrel, and Cornelia Dröge (2000), “Product Experiences and Hierarchy of Effects Advertising”, Proceedings of the American Marketing Association 2000 Winter Educators Conference 
Matthew Myers and Cornelia Dröge (2000), “An Examination of Competing Versions of International Market Congruence and its Ties with Venture Performance,” Proceedings of the AMA International Marketing Educators Conference (June 28-July 1, Buenos Aires).

Cornelia Dröge and Sangphet Hanvanich (1999), "Celebrity Endorsers: The ELM versus Cultural Transfer Perspectives," Proceedings of the 1999 Winter Conference of the Society for Consumer Psychology, 11-14.

Sangphet Hanvanich, Cornelia Dröge, and Richard Spreng (1999), “Consumer Processing Versus Social/Cultural Models of Celebrity Effectiveness: A Critical Review and Synthesis,” Proceedings of the 1999 Winter AMA Conference, Chicago AMA, 21-22.

Richard German, Cornelia Dröge, and C. Johnson (1998), "Senior Distribution Executive Tenure Impact on Organizational Design in Distribution," Proceedings of the American Marketing Association 1998 Winter Educators' Conference, Chicago: AMA, 266-92.

Thomas Scannell, Shawnee Vickery, and Cornelia Dröge (1998), “Upstream Supply Chain Management and Competitive Performance in the Automotive Supply Industry,” Proceedings of the Annual Meeting of the Decision Sciences Institute.

Sime Curkovic, Shawnee Vickery, and Cornelia Dröge (1998), “The Direct and Indirect Effects of Quality Related Action Programs on Performance Outcomes,” Proceedings of the Annual Meeting of the Decision Sciences Institute.

Jayanth Jayaram, Shawnee K. Vickery, and Cornelia Dröge (1997), "Antecedent Practices, Time-based Performance, and Business Performance: A Path Model," Proceedings of the 29th Annual National Meeting of the Decision Sciences Institute.

Gregory M. Magnan, Shawnee K. Vickery, and Cornelia Dröge (1995), “The Use of Human Resource Strategies to Support Flexibility,” Proceedings of the 27th Annual National Meeting of the Decision Sciences Institute, Boston, MA, November.

Laura B. Forker, Shawnee K. Vickery, and Cornelia Dröge (1995), “The Contribution of Quality to Business Performance,” Proceedings of the 27th Annual National Meeting of the Decision Sciences Institute, Boston, MA, November.

Cornelia Dröge, Richard Germain and Nancy E. Spears (1995), "Form Postponement as a Strategic Initiative in Affecting Organizational Design," Proceedings of the 1995 AMA Summer Educators' Conference, 263-9.


*
This paper won the Best at Conference Award at the Summer 1995 AMA Conference.

Jyh-shen Chiou and Cornelia Dröge (1995), "Satisfaction Formation: A Contingency Framework," Proceedings of the 1995 AMA Summer Educators' Conference, 310-311.

Lisa Phillips and Cornelia Dröge (1995), “Quick Response Alliances: Environment, Strategy and Structure,” Proceedings of the 1995 AMA Summer Educators’ Conference, 559-60.

Cornelia Dröge and Richard Spreng (1995), "A New Method for Case Courses: Proposal and Empirical Test," Proceedings of the 1995 AMA Winter Educators' Conference, Volume 6 (D.W. Steward and N.J. Vilcassim, eds.), 136-137.

Lisa Phillips and Cornelia Dröge (1995), "Quick Response: A Theoretical Framework," Proceedings of the 1995 AMA Winter Educators' Conference, Volume 6, (D.W. Steward and N.J. Vilcassim, eds.), 295-302.

James M. Yeomans, Shawnee K. Vickery, Cornelia Dröge and Robert E. Markland (1994), "Time-Based Competition in the Furniture Industry," Proceedings of the 26th Annual National Meeting of the Decision Sciences Institute, (November, 1994).

Mitzi Montoya-Weiss, Roger Calantone and Cornelia Dröge (1994), "A Metatheoretical Evaluation of Progress: The Case of Research on New Product Performance," Renaissance in Marketing Thought & Practice, 1994 AMA Winter Educators' Conference (February). 

Richard Spreng and Cornelia Dröge (1994), "A Comprehensive Model of the Effects of Expectations on Consumer Satisfaction,” Proceedings of the 1994 Annual Conference of the Society for Consumer Psychology, (February).

Robert D. Mackoy and Cornelia Dröge (1994), "Parallel Processing of Competitive Alternatives: Propositions Regarding Satisfaction Formation," Enhancing Knowledge Development in Marketing, AMA 1994 Summer Educators' Proceedings, Volume 5, R. Achrol and A. Mitchell, (eds.), 302.

Cornelia Dröge and Robert D. Mackoy (1994), "Postconsumption Competition: The Effects of Choice and Non-Choice Alternatives on Satisfaction Formation," Advances in Consumer Research, Vol. XXII, Proceedings of the 1994 ACR Fall Conference, October.

Shawnee K. Vickery, Cornelia Dröge and Robert E. Markland (1993), "Identifying and Examining Manufacturing Competitive Priorities," Proceedings of the Second International Meeting of the Decision Sciences Institute, Seoul, Korea.

Robert E. Markland, Shawnee K. Vickery and Cornelia Dröge (1993), "Linking Manufacturing Competence and Business Performance," Pan-Pacific Conference X-A Business, Economic and Technological Exchange, Beijing, China.

Shawnee Vickery, Cornelia Dröge and Robert Markland (1993), "Sources and Outcomes of Competitive Advantage: The Role of Competencies in Marketing, Innovation and Manufacturing," Proceedings of the 25th Annual National Meeting of the Decision Sciences Institute, (November).


•
This paper was a finalist for the Best Paper Award at the 25th Annual Meeting of the Decision Sciences Institute.

Richard Germain, Cornelia Dröge and Patricia Daugherty (1993), "An Empirical Investigation of JIT Exchange, Strategy and Organization," Enhancing Knowledge Development in Marketing, 1993 AMA Summer Educators' Conference, Vol. 4, D. Cravens and P. Dickson (eds.), Chicago, 25.

Madhu Agrawal, Roger Calantone and Cornelia Dröge (1992), "Consumption Culture: Theories, Critiques and the Role of Marketing," Proceedings of the 17th Annual Macromarketing Conference, Vol. 2, T. Klein, R. Nason and L. Dahringer (eds.), 357-376.


•
This paper won the John Arndt Award at the 17th Annual Macro-Marketing  Conference.
Shawnee K. Vickery, Cornelia Dröge and Robert E. Markland (1992), "The Relationship of Production Competence and Strategy to Business Performance: An Empirical Study of the Furniture Industry," Proceedings of the 24th Annual National Meeting of the Decision Sciences Institute, 1380-1382.


•
This paper was a finalist for the Best Theoretical/Empirical Research Paper Award of the 1992 Decision Sciences Institute National Outstanding Paper Awards Competition.

Diane Halstead, Thomas J. Page, Jr. and Cornelia Dröge (1991), "Shaping Processing Mode Through Forced Focus on Attributes: From Category to Piecemeal Processing," 1990 Conference of the Society for Consumer Psychology, American Psychological Association, 27-34.

Shawnee Vickery, Robert Markland and Cornelia Dröge (1991), "The Contribution of Manufacturing to Business Performance: An Empirical Study of the Furniture Industry," Proceedings of the First International Meeting of the Decision Sciences Institute, POM-91 Bulletin, No. 2, 98.

Diane Halstead and Cornelia Dröge (1991) "Consumer Attitudes Toward Complaining and the Prediction of Multiple Complaint Responses," Advances in Consumer Research, Vol. 18, Michael R. Solomon and Rebecca H. Holman (eds.), ACR, 1-7.

Diane Halstead, Cornelia Dröge and M. Bixby Cooper (1991), "Warranties, Postpurchase Service and Consumer Satisfaction with Complaint Resolution: The Role of Expectations and Disconfirmation Beliefs," Proceedings of the AMA Winter Educators' Conference, 27-36.

James R. Stock and Cornelia Dröge (1990), "Logistics Mission Statements: An Appraisal," Logistics Management in the Year 2000: Proceedings of the 19th Annual Transportation and Logistics Educators' Conference, James M. Masters and Cynthia L. Coylendale (eds.), 79-91.

Cornelia Dröge and Richard Germain (1990), "Evaluating Physical Distribution Information Systems: The Role of Information Technology, Resource Availability and Firm Characteristics," Marketing in the 1990's: The Impact of Technology, Proceedings of the 1990 AMA Summer Educators Conference, A. Parasuraman et.al. (eds.), Chicago: AMA, 259.

Richard Germain and Cornelia Dröge (1990), "The Relationship Among Size, Technology, and Structure in Small Versus Large Wholesalers," Marketing in the 1990's: The Impact of Technology, Proceedings of the 1990 AMA Summer Educators Conference, A. Parasuraman et.al. (eds.), Chicago: AMA, 305.

Cornelia Dröge, Richard Germain and Patricia J. Daugherty (1989), "Servicing the Exchange Relationship: Organizational Configuration and Its Effects on Intra-Firm and Buyer-Seller Communications," Marketing: Positioning for the 1990s, 1989 Southern Marketing Association Conference Proceedings, Robert L. King (ed.), 153-157.

Donald J. Bowersox, Patricia Daugherty, Cornelia Dröge, Dale Rogers and Daniel Wardlow (1989), "An Examination of North American Leading Edge Logistics," Developments in Marketing Science: Proceedings of the Thirteenth Annual Conference of the Academy of Marketing Science, Vol. 12 (May), Jon M. Howes and John Thanopoulos (eds.), 445-449.

Donald J. Bowersox, Patricia Daugherty, Cornelia Dröge, Dale Rogers and Daniel Wardlow (1988), "Leading Edge Logistics: Competitive Positioning for the 1990's", Proceedings of the Annual Meeting of the Council of Logistics Management, Oak Brook, IL: CLM, 123-132.

Cornelia Dröge and Ulrike de Brentani (1986), "A Causal Model of the Determinants of New Product Proposal Assessment," Contemporary Research in Marketing: Proceedings of the 15th Annual Conference of the European Marketing Academy (Vol. 2), K. Moller and M. Paltschik (eds.), 971-988.

Lise Heroux and Cornelia Dröge (1986), "The Introductory Marketing Course: Students' a Priori Expectations," Proceedings of the Southern Marketing Association's Conference, Robert L. King (ed.), 381-385.

Ulrike de Brentani and Cornelia Dröge (1985), "New Product Screening Scenarios: A New Look at Product Evaluation Decisions," Proceedings of the 1985 Annual Conference of the European Marketing Academy, 15-22.

Ulrike de Brentani and Cornelia Dröge (1985), "The Company, Product and Market Dimensions of Situation-Specific New Product Screening Scenarios," Proceedings of the 1985 Conference of the Administrative Sciences Association of Canada, A. Chebat (ed.), 52-61.

Cornelia Dröge and Lise Heroux (1985), "The Expectations of First Year Marketing Students," Proceedings of the 1985 Conference of the Administrative Sciences Association of Canada, A. Chebat (ed.), 89-97.

Cornelia Dröge and Roger Calantone (1984), "Assumptions Underlying the Metatheoretical Debates Regarding Methods and Scientific Theory Construction," Scientific Method in Marketing: Proceedings of the 1984 AMA Winter Educators' Conference, Paul F. Anderson and Michael J. Ryan (eds.), Chicago, IL: American Marketing Association, 5-9.

(D)  Book Reviews

Cornelia Dröge (2004), “Review of “Marketing the e-Business” by Harris and Dennis,” European Journal of Marketing, 38: 9/10, 1316-1318.

Cornelia Dröge (1998), “Review of “Know Your Customer: New Approaches to Understanding Customer Value and Satisfaction,” by Robert B. Woodruff and Sarah F. Gardial,” Journal of the Academy of Marketing Science, 26:4 (Fall), 351-2.

Cornelia Dröge (1998), “Review of Democracy in America by A. de Tocqueville,” Journal of Macromarketing, 18:1 (Spring), 65-66.

1

