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Bio
Tunga Kiyak is the Managing Director of the Academy of International Business
(http://aib.msu.edu/) where he is responsible for managing the day-to-day operations of this
nonprofit professional association. In addition, Tunga also serves as an Outreach Specialist at
the Center for International Business Education and Research at Michigan State University
(http://ciber.msu.edu/). He was the originator and long-time curator of "International Business
Resources on the WWW", the predecessor to globalEDGE (http://globaledge.msu.edu/), an
international business knowledge web-portal.

In addition to having his research published in a variety of scholarly journals, Tunga is also a
frequent speaker to both professional and academic audiences on a wide variety of
international business and Internet related topics, including presentations at events organized
by the American Marketing Association (AMA), the Academy of International Business (AIB), the
Academy of Management (AOM), the Lansing Chamber of Commerce, the Michiana World
Trade Club, the North American Small Business International Trade Educators (NASBITE), the
National Association for Environmental Managers (NAEM), and the Institute of Supply
Management (ISM).

Tunga currently teaches the Data Analysis and Business Forecasting class for the Full-time MBA
students at Michigan State University. He also teaches the introductory survey class in
International Business to the undergraduates at the Eli Broad College of Business. His previous
teaching experience includes classes at Undergraduate, Full-time MBA, and Weekend MBA
levels on a variety of topics such as international business, international marketing, managerial
marketing, business statistics, and entrepreneurship.
Tunga holds a B.S. in Electrical and Electronics Engineering from Bogazici University, Turkey; an
MBA in Marketing & Finance and a Ph.D. in Marketing & International Business from Michigan
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State University.

Tunga is a member of the Academy of International Business (AIB), the Academy of
Management (AOM), American Marketing Association (AMA), and NASBITE International.
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practice of International Marketing Management in Journal of International Marketing.


