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Overview

Tomas Hult

Dr. Tomas Hult is the Byington Endowed Chair, Professor, and Director of the International Business Center (IBC) in the Eli Broad College of Business at Michigan State University (John W. Byington, a marketing research expert, was a former president of the NPD Group Worldwide Inc.). IBC is classified as a National Resource Center (i.e., CIBER) by the U.S. Department of Education. Previously, he held positions as the Eli Broad Professor of Marketing and International Business and Associate Dean in MSU’s Eli Broad College of Business – a top 20 graduate business school (Forbes 2011, BusinessWeek 2011) and a top 25 undergraduate business school in the USA (U.S. News & World Report 2012). The Broad College is also ranked #13 in graduate and #20 in undergraduate international business (U.S. News & World Report 2012).

Dr. Hult has been the Executive Director of the Academy of International Business (AIB) and President of the AIB Foundation since 2004. He is on the Board of the International Trade Center of Mid-Michigan, The Economic Club of Greater Lansing, and the Jagdish and Madhuri Sheth Foundation. Dr. Hult has also served as the President of the 33-university coalition of CIBER schools in the USA. The IBC is an affiliate of the U.S. & Foreign Commercial Service of the U.S. Department of Commerce (USDoC). Since 2012, Tomas Hult serves on the USDoC affiliated District Export Council. At MSU, Tomas serves on the university’s Honorary Degree Committee, MSU Athletic Council, and the International Studies and Programs Executive Committee, among others.

Dr. Tomas Hult is one of the world’s leading authorities on global strategy (top ranked in international marketing per Google Scholar, January 29, 2013). He particularly specializes in topics dealing with the intersection of international marketing and supply chain management. His most recent books are Total Global Strategy (2012) with George Yip (published by Pearson Prentice Hall); Marketing (2013, International Edition) with William Pride and O.C. Ferrell (published by Cengage); and Partial Least Squares (PLS) Path Modeling (2013) with Joe Hair, Christian Ringle, and Marko Sarstedt (published by Sage).

In research, Hult was ranked the 75th “most-cited scientist in economics and business” (and 3rd in marketing) in the world by Thomson Reuters in their Essential Science Indicators covering a period from 1997 to 2007. In a 2012 study by Aguinis et al. (in the Academy of Management Perspectives), Hult was 6th among influential scholars who received their degrees since 1991 (he was also the #1 ranked MSU faculty). Based on the Microsoft Academic Search, Tomas Hult is in the top 5 authors in “business administration and economics.” His research has been cited more than 12,000 times per Google Scholar (about three-quarters of the cites coming since 2007). Per Google Scholar, Dr. Hult is the top ranked international marketing scholar in the world (with about twice the citations compared with the 2nd ranked scholar; see http://tinyurl.com/intlmktg) as well as the top marketing strategy scholar.

He is an elected Fellow of the Academy of International Business (one of only 4 marketing scholars bestowed with this honor), and Editor-in-Chief of the Journal of the Academy of Marketing Science. He has served as Associate Editor for the Journal of International Business Studies, Journal of Operations Management, and Decision Sciences and currently serves as Associate Editor of the Journal of Supply Chain Management. He also serves on the review boards of the Journal of Marketing, Academy of Management Journal, Strategic Management Journal, Global Strategy Journal, and Journal of Retailing, among others.

In fund raising, Tomas has been directly responsible for raising more than $11 million for Michigan State University and some $5 million for the Academy of International Business (plus being a part of a recent $2 million grant from the National Science Foundation). A dual citizen of Sweden and the U.S., Tomas Hult has been residing in the U.S since 1987 and been at Michigan State University since January 2001. With a background as a mechanical engineer, Tomas worked for AB Uppsalabuss (Uppsala, Sweden) and Holmen AB (Hallsta, Sweden). In academics, prior to Michigan State University, he was at Florida State University and University of Arkansas at Little Rock.

A Summary of a Diverse Portfolio
Tomas Hult, a dual citizen of Sweden and the U.S., has led significant academic efforts and has developed a strong global brand in the academic, business, and public policy communities.

· Research: Hult was ranked the 75th “most-cited scientist in economics and business” (and 3rd in marketing) in the world by Thomson Reuters in their Essential Science Indicators covering a period from 1997 to 2007. He is one of only 4 marketing scholars in the top 100. In a 2012 study by Aguinis et al. (in the Academy of Management Perspectives), Hult was 6th among influential scholars who received their degrees since 1991. Based on the Microsoft Academic Search, Tomas Hult is in the top 5 authors in “business administration and economics” on their all-time list. His research has been cited more than 12,000 times per Google Scholar. Hult was elected as a Fellow of the Academy of International Business in 2010, one of only 4 marketing scholars who are AIB Fellows. He has published more than 100 articles, of which 51 have been published (or in press) in top journals in marketing, supply chain management, and management (4 in Journal of International Business Studies; 7 in Strategic Management Journal; 4 in Academy of Management Journal; 3 in Journal of Management; 7 in Journal of Operations Management; 9 in Decision Sciences; 3 in Journal of Marketing; 8 in Journal of the Academy of Marketing Science; 3 in Journal of Retailing, 1 in IEEE Transactions on Engineering Management, 1 in Journal of Public Policy and Marketing, and 1 in Journal of Business Logistics). His research has been cited more than 12,000 times (Google Scholar). Per Google Scholar, Dr. Hult is the top ranked international marketing scholar in the world (with about twice the citations compared with the 2nd ranked scholar; see http://tinyurl.com/intlmktg) as well as the top marketing strategy scholar.
· Fund Raising: Hult has raised more than $13 million in external funds for MSU’s faculty and doctoral student research and MSU programs from corporations, individuals, foundations, contracts, and grants. The university has matched the external funds by some $5 million, and Dr. Hult has also been part of raising some $3 million for the Academy of International Business since 2004 in his role as the President of the AIB Foundation (for an all-inclusive total of some $21 million since 2000). Annual accounts of funds raised externally are included later in the CV. Dr. Hult also serves on the Sheth Foundation, and helps raise funds for the academic worldwide marketing profession (the current focus is mainly on marketing doctoral students and topics related to emerging markets).
· Leadership: Hult is Director of the Broad International Business Center (which consists of some 30 staff and student assistants) and a virtual team of more than 170 faculty members across the MSU campus. He is also the Principal Investigator of the MSU-CIBER grant. Additionally, Tomas serves as Executive Director of the Academy of International Business, President of the AIB Foundation, has been Deputy Editor-in-Chief of the Journal of International Business Studies, and was Vice President of International Activities for the American Marketing Association as well as a board member of AMA’s Global Special Interest Group. He served as Interim Associate Dean in the Broad College from 2008 to 2010. At MSU, he participates in the Senior Administrators Group in the Broad College of Business, serves on the International Studies and Programs Executive Committee, has served on the Associate Dean’s Study Abroad Committee, has served on the Dean’s Designee for Study Abroad Committee, was on the search committee for the International Studies and Programs deanship, was on the search committee for the MSU’s Study Abroad Director; and serves on various international committees. For the 2007-2008 academic year, Dr. Hult was selected by the MSU Provost’s Office as one of 10 emerging MSU leaders and participated in the Executive Leadership Academy. Details regarding Dr. Hult’s administrative and leadership background are in a separate category on the CV. 
· Editorial Roles: Dr. Hult is Editor-in-Chief of the Journal of the Academy of Marketing Science (Thomson Reuter’s five-year impact score of 4.233, ranked #2 in marketing; two-term editorship: 2009-2015). He has also guest edited 11 journal issues on marketing, management, and supply chain management topics (and has served or is serving as deputy editor / associate editor for 3 premier interdisciplinary journals – Journal of Operations Management, Decision Sciences, Journal of International Business Studies, and Journal of Supply Chain Management). He is the only faculty at Michigan State University of the editorial board of the Journal of Marketing – the #1 journal in marketing. He also serves on the boards of the top management journal (Academy of Management Journal), the top strategy journal (Strategic Management Journal), and, as Executive Director of AIB, is in charge of the top journal in international business (Journal of International Business Studies), among others.
· Outreach: Dr. Hult has built a large network of outreach partners, relationships, and products. For example, he was instrumental on the team that built an online international business community of millions of users, globalEDGE™ (http://globaledge.msu.edu). globalEDGE is the world’s leading online resource in “international business resources” (as viewed by Google and all major search engines, with users in every country in the world!). Dr. Hult also launched the globalEDGE Business Review as a practitioner publication in international business and international marketing (the publication already has more than 25,000 readers worldwide). In September 2010, Tomas negotiated a deal for MSU-CIBER to become a provider to the U.S. Department of Commerce of globalEDGE and exporting resources, a deal which has since been extended at least until 2013. He was a founding partner in the International Trade Center of Mid-Michigan and the Global Business Club of Mid-Michigan. He was appointed to the District Export Council affiliated with the U.S. Department of Commerce by the U.S. Federal Government. He also serves on the Board of the Economic Club of Greater Lansing. Overall, Dr. Hult has developed strategic alliances with some 25 different organizational units on the MSU campus and some 20 business and trade associations in the USA. Many of his business relationships were also established as a partner in Inmark Consulting Group, LLC and Hult Ketchen International Group, LLC.
· Teaching: Dr. Hult has taught a variety of international business, international marketing global strategy, and supply chain management courses. His teaching evaluations for the last 15 courses at the undergraduate, masters, and doctoral levels – with an average of 1.77 in teacher ratings – are summarized below (1=best; 5=poor; and college average = 2.40).
Undergraduate – International Business (300+ students/course)
Average for the last five IB undergraduate courses taught:

1.79
(Range: 1.55 to 2.00)
Masters – International Business (30 to 48 students)
Average for the last five MBA & Executive MBA courses taught:
2.25
(Range: 2.05 to 2.46)
Doctoral – IB Theory, IB Methods, Mktg Strategy (7 to 14 students):

Average for the last five doctoral seminars taught:


1.27
(Range: 1.00 to 1.79)
In addition to in-load teaching, Tomas is very involved in the Broad’s executive training program, Bisk – University Alliance online programs, and regularly teaches overload for the supply chain management department (Global SCM). In executive training, Tomas is a sought-after trainer/speaker on global marketing, global strategy, and global supply chain management.
· Doctoral Mentorship: Dr. Hult has extensively mentored doctoral students, including chaired 7 dissertations (on global marketing, marketing strategy, and strategic management), and served on more than 20 additional dissertations. He has taught doctoral seminars in international business (Florida State University), international business theory (MSU), international business research methods (MSU), marketing strategy (MSU), and marketing theory (MSU) since 1998. Plus, he has offered student-specific courses on global marketing, international trade, and global marketing strategy. This mentorship has resulted in, for example, co-authorship of four articles in Journal of International Business Studies and Academy of Management Journal on global marketing and international business topics involving 16 doctoral students at MSU plus numerous additional publications.
· Online Education: Tomas has extensive experience in online business education, both degree- and non-degree programs. In degree programs, he has taught “global supply chain management” online since 2009 in Michigan State University’s Master of Science in Supply Chain Management. In non-degree programs, he has developed courses on “global strategy,” “global supply chain management,” and “cross-cultural management” in the MSU Eli Broad College of Business’ strategic partnership with Bisk University Alliance (see msuonline.com for more information).
Some Other Activities
· Headquarters of the Academy of International Business (http://aib.msu.edu). As Executive Director, Dr. Hult runs the Academy of International Business Executive Secretariat. AIB is the leading association of scholars and specialists in the field of international business, covering all business fields and trade areas (e.g., marketing, management, finance, accounting, economics). Established in 1959, today AIB has about 3,200 members in some 80 countries (an increase of about 1,000 members since 2004 when the Executive Secretariat moved to Michigan State University and Dr. Hult became Executive Director).
· Organized AIB Annual Conference in Stockholm, Sweden in 2004 (811 attendees)
· Organized JIBS/AIB/CIBER Frontiers Conference, East Lansing in 2004 (78 attendees)

· Organized AIB Annual Conference in Quebec City, Canada in 2005 (869 attendees)

· Organized AIB Annual Conference in Beijing, China in 2006 (1055 attendees)
· Organized AIB Annual Conference in Indianapolis, USA in 2007 (731 attendees)
· Organized AIB Annual Conference in Milan, Italy in 2008 (1201 attendees)

· Organized AIB Annual Conference in San Diego, California in 2009 (909 attendees)

· Organized AIB Annual Conference in Rio de Janeiro, Brazil in 2010 (895 attendees)

· Organized AIB Annual Conference in Nagoya, Japan in 2011 (958 attendees)

· Organized AIB Annual Conference in Washington, DC in 2012 (1085 attendees)
· Online “headquarters” of CIBERs (http://ciberweb.msu.edu). “CIBER web” is the online web presence for the 33 Centers for International Business Education and Research (CIBERs). Administered by the U.S. Department of Education, the CIBER program links the human resources and information needs of U.S. businesses with the international education, language training, and research capacities of 33 prestigious universities across the U.S. MSU-CIBER is the online “headquarters” for all 33 CIBERs nationwide.

· Organized Title VI 50th Anniversary Conference, Washington, DC (about 700 attendees)

· President, Association for International Business Education and Research, 2011-2012
· Establishing the MSU International Business Program. Dr. Hult was a co-leader of the team that established the curriculum and structure of the International Business Specialization at Michigan State University. The IB Specialization (now in transition to be a minor) has about 400 students (started in 2004). This work was recognized by the MSU Broad College of Business with the 2005 Richard L. Lewis Quality of Excellence. The Lewis award is a “service” recognition given to faculty and staff that have provided exemplary leadership to advance the mission of the college. He has also led study abroad programs for MBA students and helped bring in funds to offer international business and study abroad scholarships to some 100 students annually since 2004.
· Being an integral part of the most productive international business faculty. As Director of Broad’s Center for International Business Education and Research – a federally funded National Resource Center. Dr. Hult has helped provide financial and other resources that have led to MSU being ranked #1 as a school with an international business orientation (Journal of International Business Studies 2005) and as the most productive research faculty in international business (International Business Review 2011; Management International Review 2004). Per Google Scholar, Dr. Hult is the top ranked international marketing scholar in the world (with about twice the citations compared with the 2nd ranked scholar; see http://tinyurl.com/intlmktg) as well as the top marketing strategy scholar.
· American Marketing Association / Sheth Foundation Doctoral Consortium. Dr. Hult has been a faculty fellow for the AMA/Sheth Doctoral Consortium in 2009, 2010, 2011, 2012, and 2013 – an honor bestowed on only the top researchers in marketing. Hult is the only consortium faculty invited regularly from Michigan State University.
· AACSB Involvement. Dr. Hult has twice been involved as an expert at annual conferences of the AACSB (The Association to Advance Collegiate Schools of Business) and has been a part of both business-school-based AACSB reaccreditation efforts and NCA (North Central) reaccreditation efforts. He shared “Best Practices in Study Abroad Programs” at the AACSB 2001 Globalization Conference and he presented issues regarding “Globalization” at the 2011 AACSB Annual Accreditation Conference (together with Stefanie Lenway).
· Selected relationships with organizations. In outreach roles, Dr. Hult has developed a large network of business relationships including hundreds of local, national, and international organizations (e.g., ABB, Albertsons, Alticor, Avon, BG, Bechtel, Bosch, BP, British Airways, Computer Science Corporation, Daimler-Chrysler, Defense Logistics Agency, DMV, FedEx, Ford, FreshDirect, GroceryGateway, HSBC, IBM, Kellogg’s, Lansing Chamber of Commerce, Lansing Economic Area Partnership, Lowe, Lowes Foods, Michigan Department of Agriculture, Michigan Economic Development Corporation, Michigan Manufacturing Association, Masco, NASA, NCR, Numico, Ocado, PublixDirect, Raytheon, Sainsbury’s, Schlumberger, Shell, Siemens, State Farm, Steelcase, Tech Data, Texas Instruments, Unilever, U.S. Department of Commerce, U.S. Department of Education, U.S. Department of State, Vodafone, Wartsila, and Xerox).
Academic Experience

Michigan State University, Eli Broad College of Business, East Lansing, Michigan


Director, International Business Center (MSU-CIBER), 2001 to Current


Byington Endowed Chair in International Business, 2013 to Current


Associate Dean, Eli Broad College of Business, 2008 to 2010


Eli Broad Professor of Marketing, August 2010 to Current


Professor, Marketing and International Business, 2005 to Current


Associate Professor, Marketing and Supply Chain Management, 2001 to 2005

Executive Director, Academy of International Business (AIB), January 2004 to Current

President, Administration of the AIB Foundation, January 2004 to Current

AIB is the leading association of professionals in international business. Established in 1959, AIB has some 3,200 members in about 80 countries (http://aib.msu.edu)

University of California at Berkeley, Worldwide Extensions Program, Berkeley, California


Faculty, International Marketing strategy, 1999 to 2000

Florida State University, College of Business, Tallahassee, Florida


Director, International Business Programs, 1997 to 2000


Associate Professor of Marketing and International Business, 1999 to 2000

Assistant Professor of Marketing and International Business, 1996 to 1999

University of Arkansas at Little Rock, College of Business Administration, Little Rock, Arkansas

Assistant Professor of Marketing and International Business, 1995 to 1996

Visiting Assistant Professor of Marketing and International Business, 1994 to 1995

FedEx Center for Supply Chain Management, Memphis, Tennessee


Research Associate, Global Supply Chain Management, 1993 to Current

International Visiting Professorships

Uppsala University, Sweden, 2004-2005, 2013-Current


University of Leeds, UK, 2010-2013


University of Bern, Switzerland, 2009-2011

University of Innsbruck, Austria, 2012


Copenhagen Business School, Denmark, 2008-2009

Helsinki School of Economics, 2004-2005


London Business School, United Kingdom, 2004-2005


Stockholm School of Economics, Sweden, 1999


Cambridge University, United Kingdom, 1998


Oxford University, United Kingdom, 1998

Education

The University of Memphis, Fogelman College of Business and Economics, Tennessee.

Ph.D. in Business Administration (Marketing), May 1995. Dissertation (Chair: O.C. Ferrell):  An International Organizational Learning Study of the Internal Marketing System. Funded by a $75,000 grant from FedEx. The dissertation was abstracted in the Journal of International Business Studies, 27 (2), 432-433. University of Memphis is classified as a “high research activity” university by the Carnegie Foundation.
Murray State University, Arthur J. Bauernfiend College of Business, Kentucky. Master of Business Administration (Management), August 1991; Bachelor of Science in Business (Marketing), August 1990. Attended Murray State University as a scholar athlete in tennis (selected to the All-Ohio Valley Conference Team in 1988 and 1989).
Fyrisskolan, Uppsala, Sweden. Gymnasieingenjör Degree in Mechanical Engineering, June 1987


Thesis: Non Stop (Chairs: Sven Hessel and Håkan Alfredsson). A thesis developing an automatically changing speed limit system based on an integrated analysis of a large set of variables related to traffic conditions and the environmental conditions.
Funds Raised by Year (Including Commitments for 2012-2014)

These external funds have been raised via corporations, individuals, foundations, contracts, and grants. The university has matched the external funds below by some $6 million. Dr. Hult has also raised some $5 million for the Academy of International Business since 2004 in his role as the President of the AIB Foundation and was recently a part of a $2 million project funded by the National Science Foundation (for a total of some $22 million since 2001).

Pre-2000

     $155,000.00


2000-2001

     $443,737.00


2001-2002

     $421,000.00


2002-2003

     $544,333.00

2003-2004

  $1,088,143.00

2004-2005

     $875,040.00

2005-2006

     $750,284.00


2006-2007

     $732,469.00


2007-2008

     $692,897.00


2008-2009

     $905,394.00


2009-2010

     $969,956.00


2010-2011

  $1.070,915.00


2011-2012

     $865,800.00


2012-2013

     $838,056.00 (estimated)

2013-2014

     $814,909.00 (estimated)

Totals


$11,012,933.00
Selected Administrative & Leadership Positions
Chair, Research Committee, Eli Broad College of Business, Michigan State University, 2012 to Current.

Interim Associate Dean – Eli Broad College of Business and Eli Broad Graduate School of Management, Michigan State University, 2008 to 2010. In the associate dean’s position, the scope of my work included global initiatives for the college and regularly representing the dean at the university and community levels. My overall involvement included global initiatives, strategic budgeting, AACSB accreditation planning, select faculty/staff matters, and strategic initiatives (aligning college with university strategy).
Director – International Business Center (IBC), Eli Broad College of Business, Michigan State University, 2001 to Current. IBC has 30 staff and student assistants and a multi-million dollar budget. The Center operates largely on “soft funding” and most staff members and project funds are raised by the Director and the IBC team (with some matching funds from the university).
Director – Center for International Business Education and Research (CIBER), Michigan State University, 2001 to Current. CIBER is a designation given by the U.S. Department of Education to those universities that receive the Federal grant to be a National Resource Center in international business. MSU-CIBER has been top ranked or tied for the top ranking CIBER since 2001.

President – Association for International Business Education and Research, 2011-2012. This is the presidency of the Executive Committee for the 33 universities in the U.S. designated as a Center for International Business Education and Research (CIBER).

Participant – Senior Administrators Group, Eli Broad College of Business, Michigan State University, 2008 to Current. The Senior Administrators consist of the dean, associate deans, assistant deans, department chairs, and select directors. The group tackles strategic and certain operational issues involving the college.

Member – Senior Administrators Group, International Studies and Programs, Michigan State University, 2001 to Current. The “ISP Executive Directors Committee” consists of all key leaders and directors of international centers at Michigan State University and serves as the strategic vehicle for all global initiatives at MSU.

President, Academy of International Business Foundation, 2004 to Current (http://aib.msu.edu). The AIB Foundation is the fund raising arm of the Academy of International Business. Dr. Hult has been part of the AIB which has raised some $3 million in funds for AIB via corporations, individuals, and contracts since 2004 (with millions more committed).
Executive Director, Academy of International Business, 2004 to Current (http://aib.msu.edu). The AIB is the premier scholarly association in international business, with some 3,200 members in about 80 countries. Membership has grown some 1,000 people since MSU became the worldwide headquarters in 2004.
Founder and Board Member – International Trade Center of Mid-Michigan, 2009 to Current. The ITC is an organization consisting of 11 municipalities, trade associations, and economic development organizations in Mid-Michigan that have come together to provide a one-stop full service for organizations regarding international trade. The ITC is now housed in the International Business Center at Michigan State University since 2011 (used to be located at the Lansing Chamber of Commerce).
Board Member – Jagdish and Madhuri Sheth Foundation (http://www.shethfoundation.org), 2010 to Current (Comptroller, 2011 to Current; Finance Committee, 2011 to Current). The Sheth Foundation is a multi-million dollar, mainly academic, grant organization focused on marketing doctoral education, the marketing profession in general, and with a current topic focus on emerging markets.
Board Member – The Economic Club of Greater Lansing, Michigan, 2007 to Current. The Economic Club is the key networking and professional event for businesspeople in The Greater Lansing, Michigan. The luncheons (9 times/year) draw between 300 and 800 people.

Founder and Board Member – Global Business Club of Mid-Michigan; mainly an executive speaker series involving 70 to 180 local businesspeople 8 to 10 times per year, 2001 to Current.

Co-Founder (with David Ketchen), Hult Ketchen International Group, LLC., 2006 to 2011. Current. HK focused on consulting work in the area of global strategy and strategic supply chain management. Prior clients of Hult Ketchen include a large list of Fortune 1000 firms. The largest contract was for a defense contractor, where HK provided services on marketing, logistics, purchasing, IT, and developing small business federations (resulting in the client winning an $11 billion contract from the U.S. Federal Government over a ten-year period).
Editor-in-Chief – Journal of the Academy of Marketing Science (Two-term editor, 2009-2012 and 2012-2015). JAMS was ranked the #2 journal in the field of marketing (Thomson Reuter’s five-year impact score of 4.233).

Director – Study Abroad for the Eli Broad College of Business and Eli Broad Graduate School of Management, Michigan State University, 2001-2005, 2008-2010. Some 25 to 30 percent of the business students (of about 5,600 in total) study abroad annually. The business school has about 55 programs in 40 countries, including MSU-faculty led programs, exchange programs, and partner schools. Of the funds Dr. Hult has been part of raising about $700,000 has been connected to study abroad scholarships.
Director – Business and International Education (BIE), Michigan State University, 2001-2003, 2008 to 2010. BIE grantee is a designation given by the U.S. Department of Education to those universities that receive the Federal grant to develop a link between international business managers and academically focused international business activities. Hult received grants related to international marketing and exporting.
Vice President of Global Activities – Academic Council, American Marketing Association, 1998 to 2000 (VP-Global Activities Elect 1998 to 1999, VP-Global Activities 1999 to 2000). The AMA Academic Council governs all academic aspects of the AMA – the largest professional association in marketing with some 35,000 practitioner and 3,000 academic members).
Program Chair (with O.C. Ferrell) – Academy of Marketing Science 2011 Conference in Coral Gables, Florida (40th anniversary conference). AMS is a top academic marketing association with a worldwide membership; it is also the publisher of the Journal of the Academy of Marketing Science.
Editor and Program Chair (with William M. Pride) – American Marketing Association 1997 Summer Educators’ Conference in Chicago, Illinois; Enhancing Knowledge Development in Marketing (1997, Vol. 8). The AMA Summer meeting is the premier event each year for marketing academics.
Co-Founder (with Bryan Lukas) – Inmark Consulting Group, LLC., 1994 to 1994. Inmark was developed solely to process a number of consulting contracts offered to Hult and Lukas by the Federal Express Corporation, Memphis, TN on global marketing, product development and innovation, and global supply chain management.
Board Memberships

Jagdish and Madhuri Sheth Foundation (http://www.shethfoundation.org), 2010 to Current


President, 2013 to Current, Comptroller, 2011 to 2013, Finance Committee, 2011 to 2013
Academy of Indian Marketing International Advisory Board, 2010 to Current

International Trade Center of Mid-Michigan, 2009 to Current

MSU Center for Language Education and Research (CLEAR), 2008 to Current

The Economic Club of Greater Lansing, Michigan, 2007 to Current

Academy of International Business, 2004 to Current

MSU Center for International Business Education and Research (CIBER), 2001 to Current
Editorial Activities
Editor-in-Chief


Journal of the Academy of Marketing Science (Two-term editor, 2009-2012 and 2012-2015)


globalEDGE Business Review, 2007 to Current (Founding Editor, globaledge.msu.edu/GBR). 
Senior Editorial Roles

Senior Associate Editor (Marketing), Oxford Research Reviews: Business and Management, 2012 to Current

Associate Editor, Journal of Supply Chain Management, 2009 to Current


Editorial Advisory Board, Journal of Operations Management, 2007 to 2012


(Associate Editor, 2002 to 2007, JOM Associate Editor of the Year 2004)


Deputy Editor-in-Chief, Journal of International Business Studies, 2006 to 2007


Department Editor, Journal of International Business Studies, 2002-2006


Associate Editor, Decision Sciences, 2005 to 2010 (Outstanding Associate Editor 2008)


Associate Editor, Cycle Time Research, 1996 to 2000

Special Issue Editorships


Decision Sciences (Sourcing) with Soon Ang, 39 (3), 2008.


Journal of Operations Management (Org. Theory & SCM) with Ketchen, 25 (2), 2007


Industrial Marketing Management (Global Supply Chain Management), 33 (1), 2004


Decision Sciences (Knowledge Management), 34 (2), 2003


Journal of Product Innovation Management (Innovation & SCM), 20 (6), 2003


Journal of Product Innovation Management (Innovation & SCM), 20 (5), 2003


Industrial Marketing Management (Global Cycle Time), 31 (4), 2002


Journal of Business & Industrial Marketing (Organizational Learning), 17 (4), 2002 

Journal of Business Research (International Strategy) with Cravens and Sheth, 51 (1), 2001


Industrial Marketing Management (Global Industrial Marketing), 26 (6), 2000


Journal of Services Marketing (International Services Marketing), 13 (4/5), 1999

Review Board Memberships

Journal of Marketing, 2000 to Current (Ad Hoc 1998 to 2000)


Academy of Management Journal, 2007 to Current (Ad Hoc 2000-2007)


Strategic Management Journal, 2010 to Current (Ad Hoc 2004-2010)


Journal of the Academy of Marketing Science, 2000 to 2009 (Editor 2009-Current)


Journal of Retailing, 2011 to Current


Global Strategy Journal, 2010 to Current


Industrial Marketing Management, 2000 to Current (Ad Hoc 1997 to 2000)


International Marketing Review, 2008 to Current


Business Research, 2007 to Current


AMS Review, 2010 to Current

Previous Review Board Memberships


Journal of International Business Studies, 2007 to 2012

Journal of Research in Interactive Marketing, 2006 to 2012


Journal of International Marketing, 2002 to 2007 (Ad Hoc 1998 to 2001)


Decision Sciences, 2004 (Associate Editor 2005-2010, Ad Hoc 1997 to 2003)

Journal of Management, 2001 to 2002 (Ad Hoc 2000 to 2001)


Journal of Business Research, 1997 to 2005


Journal of Business and Industrial Marketing, 1998 to 2006

Journal of Services Marketing, 1995 to 2002


Marketing Education Review, 2001 to 2003 (Ad Hoc 2000 to 2001)

Selected Ad Hoc Reviewing

Journal of Marketing Research, 2000 to Current

International Journal of Research in Marketing, 1996 to Current


International Business Review, 2004 to Current


Academy of Management Review, 2006 to Current


Organization Science, 2005 to Current


Administrative Science Quarterly, 2005


Journal of Management Studies, 2005


Journal of Service Research, 2005-2006

Journal of Product Innovation Management, 2001 to 2003


Sloan Management Review, 1998 to 1999

Program Chair

Academy of Marketing Science 2011 Conference (with O.C. Ferrell), Coral Gables, Florida (40th anniversary conference).

American Marketing Association 1997 Summer Educators’ Conference (with W.M. Pride), Chicago, Illinois (Editor, Enhancing Knowledge Development in Marketing, Vol. 8).

American Marketing Association 1998 International Marketing Strategy Conference (with David Cravens and Jagdish Sheth), Vienna, Austria.

Track Chair


AMS 2012 Conference, International Marketing Track (with Erkan Ozkaya)


AMS 2009 World Marketing Congress, International Track (with Chabowski & Mysen)


Marketing Management Assn 2007 Conference, International Track (with Brian Chabowski)


AMA 2006 Winter Educators' Conference, Global Marketing Track (with David Griffith)


Decision Sciences Institute 2000 National Conference, International Business Track


AMA 2000 International Marketing Strategy Conference in Argentina (with Saeed Samiee)


AMA 2000 Winter Educators' Conference, International Marketing Track


AMS 1999 Conference, International Marketing Track (with Bodo Schlegelmilch)


Southern Marketing Association 1997 Conference, International Marketing Track


Southwestern Marketing Association 1999 Conference, Emerging Markets Track

Books and Edited Books
Hair, Joseph F., Jr., G. Tomas M. Hult, Christian Ringle, and Marko Sarstedt (2013), A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM), Newbury Park, CA: Sage Publications, Inc. http://www.pls-sem.com/ PLS blog
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Director of the Multinational Business Program, Spring 1997 to Fall 2000

FSU International Programs Faculty Advisory Committee, Summer 1999 to Fall 2000


FSU International Affairs Executive Committee, Fall 1997 to Fall 2000


FSU Faculty Senate, Fall 1997 to Spring 1999


FSU Committee on Faculty Research Support, Reviewer, Spring 1997


Teaching Incentive Program Committee, College of Business, Fall 1996, Spring 1999


Master Program Policy Committee, College of Business, Fall 1997 to Summer 2000



Admissions Subcommittee, Fall 1997 to Spring 1999


Program Evaluation Subcommittee, Spring 1999 to Summer 1999

Faculty Advisor, International Business Association, Fall 1996 to Fall 2000

Graduation Representative, College of Business, Fall 1996 to Summer 1997

Minority Affairs, College of Business, Fall 1996 to Summer 1997

Doctoral Policy Committee, Marketing, Fall 1998 to Fall 2000

Recruiting Committee, Marketing, Fall 1996 to Spring 2000

Masters Policy Committee, Chair, Marketing, Fall 1997 to Summer 2000

Undergraduate Committee, Marketing, Fall 1996 to Summer 1998

Marketing Honors Program, Fall 1996 to Summer 1997

Dissertation Committees, Fall 1996 to Fall 2000



Member – Barbara Lafferty, University of South Florida, 1999 (Marketing Strategy)



Member – David Dawley, University of West Virginia, 1999 (Strategic Management)



Member – Palmer McDonald, University of Arizona, 1998 (Marketing Strategy)



Member – Scott Geiger, University of South Florida, 1998 (Strategic Management)



Member – Darla Domke, Coastal Carolina University, 1998 (Strategic Management)



Member – Michael Brady, Florida State University, 1997 (Marketing Strategy)



Member – Roscoe Hightower, Florida A&M University, 1997 (Marketing Strategy)


Served as Director of 22 Independent Study Projects (Ph.D., Master, and Bachelor), Fall 1996 to Fall 2000

University of Arkansas at Little Rock, Little Rock, Arkansas, Fall 1994 to Summer 1996

Internationalization Task Force, Fall 1995 to Summer 1996

Graduate Policy Committee, Fall 1995 to Summer 1996

Undergraduate Curriculum Committee, Fall 1994 to Summer 1996

Newsletter Development, CBA Newsletter (with C. Tunnell and W.T. Neese), Spring 1996

Course Development, “Market Driven Quality” Course for the MBA Program, Spring 1995

Computer Resources Committee, Spring 1995 to Fall 1995

Instructional Resources Committee, Fall 1994 to Summer 1995

Served as Director of 23 Honor Theses and Independent Study Projects, 1995 to 1996

Conference Activities
Special Panel/Session Leadership

“Globalization,” 2011 AACSB Annual Accreditation Conference


“Q&A with the Marketing Gurus,” 2011 AMS 40th Anniversary Conference


“Learning from the JAMS Editors,” 2011 AMS 40th Anniversary Conference

“Global Free Trade – Opportunities for Michigan,” 2004 Michigan & the World Coalition

“Third Party Logistics in China,” 2004 Greater China Supply Chain Forum


“China’s Supply Chain Business,” 2003 Greater China Supply Chain Forum

“Best Practices in Study Abroad Programs,” AACSB 2001 Globalization Conference


“Organizational Learning in Marketing,” AMS 1999 Conference


“Managing Ethics in the Global Marketplace,” AMA 1999 Winter Conference


“Research Opportunities in International Marketing” AMA 1997 Summer Conference


“Theory and Application in Global Sales Negotiations,” SWMA 1996 Conference

Special Session Panelist

“Meet the Editors,” numerous conferences in my role as JAMS Editor, 2009-Current

“Global Marketing Strategy,” Swedish Entrepreneurship Forum 2013


“Global Sustainability,” European Marketing Academy 2012

“Global Knowledge Management,” AMA 2008 Winter Conference


“Global Marketing Strategy,” AMA 2007 Winter Conference


“Emerging Research Issues in International Marketing,” EMAC 2006 Conference


“An Integration of Marketing and SCM Thought,” AMA 2006 Winter Conference


“Fit Among Business Strategy, Structure & Behavior,” AMA 2006 Winter Conference


“Emerging Issues in Global Marketing,” AMA 2005 Winter Conference


“From Memphis to Michigan State,” Doctoral Consortium, SMA 2004 Conference


“Global Customer and Supplier Management,” AIB 2004 Conference

“Global Marketing and Market Knowledge,” AMA 2004 Winter Conference


“Learning and Marketing,” AMA 2003 Winter Conference


“Impact of Information Technology on Global Marketing,” AMA 2003 Winter Conference


“Strategic Challenges in Global Marketing,” AMA 2002 Winter Conference


“International Services Marketing,” AMA 1999 Summer Conference


“Private vs. State Universities: Is the Product Worth the Price?” AMS 1999 Conference


“How to Finish the Big D and get a Job,” Doctoral Consortium, SMA 1997 Conference


“Emerging Issues in Marketing Productivity,” SMA 1997 Conference

Session Chair & Discussant, 1993 to Current (Several Conferences Each Year)

Academy of International Business

AMA Summer Educators’ Conference

AMA Winter Educators’ Conference

Academy of Marketing Science Conference

Society for Marketing Advances Conferences
Professional Affiliations
Academy of International Business (AIB)

Academy of Management (AoM)

Academy of Marketing Science (AMS)

American Marketing Association (AMA)

Association of International Education Administrators (AIEA)

Council of Supply Chain Management Professionals (CSCMP)
European Marketing Academy (EMAC)
Industrial Marketing and Purchasing Group (IMP)
Institute for Operations Research & Management Sciences (INFORMS)

Institute for Supply Management (ISM)

Product Development and Management Association (PDMA)
Society for Marketing Advances (SMA)
Strategic Management Society (SMS)
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